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ROTARIAN 


PETROLEUM PRODUCTS 


Everything From Crude Oil 





LUBRICANTS :: [ILLUMINANTS 
GASOLINE :: PARAFFINE WAX 


WAVERLY OIL WORKS CO. 
INDEPENDENT REFINERS 
PITTSBURGH 


Does your ‘‘Jobber’’ use ‘‘Waverly’’ Products 
If not---why not? 





FREE TO ROTARIANS. 320 Page Book—Tells All About Oils. 


HARRY H. WILLOCK, Secretary and Treasurer 
(Member Pittsburgh Rotary Club) 


ATTENTION ROTARIAN 
Collections Made Everywhere 


For Manufacturers and Jobbers 








_ Send for a book of our 1 per cent Triple 
Demand Drafts Free. Prompt reports 
and quick remittances our success. 


No Collection - No Charge 
UNITED MERCANTILE CoO. 


EMPIRE BLDG., PITTSBURGH, PA. 
WM. MEYER, Manager (Member Pittsburgh Rotary Club) 
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iF ITS AN ENVELOPE 
STANDARD 
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(Member Pittsburgh Rotary Club) 




















Duff's 


Molasses 


THE MODERN WAY 
IN CANS 


Clean, Convenient, 
Always Quality 


P. Duff & Sons 


PITTSBURGH 


WM. H. DUFF II, (Member Pittsburgh 
Rotary Club) 


ARGE-—NONE TOO SMALL 


THE CHURCH ENVELOPE COMPANY 











OR SPECIAL 





ASK US 





THE FARRAR SYSTEM 
of Printed Salesmanship 


Is built on twelve years’ experience in 
working out the merchandising and dis- 
tributing problems of— 


MANUFACTURERS 
AND JOBBERS 


We will put our system behind your sales 
department and double its efficiency; we 
will place you in direct and constant touch 
with every prospect you have—and we will 
get you business at a smaller cost per order 
than you ever got it before. 


Let Us Develop 100% Efficiency 
in Your Sales Department 
If you want more business—at the mini- 
mum cost and effort—send for our gingery 


little book ‘‘STICK’’ and let us submit 
plans and prices. No obligation incurred. 





THE FARRAR ADVERTISING CO. 


DAVID C. FARRAR, Prest. 
Member Pittsburgh Rotary Club) 


Diamond Bank Building 
PITTSBURGH 
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‘STEEL STAMPS 


Hand Made 


Guaranteed to 
stamp high car- 
bon STEEL 
without break- 
ing. 


The largest 
tool steel manu- 
y__ facturers in the 
= country have 
their stamps 
made by 








ae = BS, 


221 DIAMOND STREET 
PITTSBRGH, PA. 
SEND FOR PRICE LIST 


Chas, H, Bunting, President, Member Pitts- 
burgh Rotary Club 





Veber Eiuckdon Burling Ci 





Fellow 


Rotarians 


Rotate around to the 
nearest drug store cigar 
stand and hand the 
clerk a nickel. Ask him 
for two 


Red Devils— 


a mild, sweet smoke at a reasonable || 

price. If he does not have them, | 

tell him he’s missing a good bet. | 

Then send me $2.25—-the special || 

mail order price to Rotarian mem- | 

bers—and I’ll send you 100 packed | 

in a cedar box, express prepaid. | 
RED DEVILishly yours, 

W. L. FLAGG, | 

Pres. and Gen. Mgr. || 

THE DUQUESNE CIGAR COMPANY | 

Pittsburgh, Pa. 

(Member Pittsburgh Rotary Club) 
























Oil Well 


Supply 
Company 














? PITTSBURGH, 
PA, 


¥ 


D. J. BROWN, 


Treasurer 
(Member Pittsburgh Rotary Club) 
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Entrance to Highland Park, Pittsburgh. 


A Message and a Welcome From the 
Rotary Club of Pittsburgh 


SMS Ages] © true sons, we welcome you to our mother city—a city whose 
ANd children are the clean-cut, self-respecting American men and 
[aN women you like to call friends—a city with a proud history—and 
a city with ideals that will unfold a future glory to be reckoned 
in the ‘higher, broader things of life as well as the material. 

As the fifth city in the land, with a metropolitan district population of 
1,043,000, we realize our responsibilities. The first is to guide your eyes to 
Pittsburgh, the city beautiful and esthetic, as well as the city populous and 





wealthy. 
We bid you see the real Pittsburgh—the Pittsburgh we know and love. 


Welcome. 
DAVID C. FARRAR, 
President. 
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Pittsburgh’s Front Door 
By John P. Cowan 


Pittsburgh Industrial Development Commission. 


ITTSBURGH’S front door, so 

long ignored in the popular es- 

timate of this great American 

city, just now is attracting 
world-wide attention. Secure in her 
industrial supremacy Pittsburgh is 
making her most pronounced effort in 
the direction of civic attainment. 

“Rear entrance” features—always 
the least inviting in municipalities—in 
the past have been a misfortune for 
Pittsburgh because the stranger almost 
invariably found the back door first, 
and his initial impressions proved the 
most lasting. It is being realized that 
this has been largely the result of un- 
fortunate geographical location. From 
the old order of things virtually a new 
city is springing up. Pittsburgh in- 
vites attention to her front door. 

Pittsburgh has undergone no fairy- 
like transformation. There has been 
no “magic wand” business about the 
city’s new habiliment. Progress has 
been along material lines and has 
vielded substantial results in everything 
that makes for civic betterment—for 
comfortable living, for education on a 
broad plane, for the enjoyment of 
those refining influences endowed by 
the patronage of the arts. The din of 
Pittsburgh’s forges finds a new echo 
in the harmony of the city’s progres- 
sive life. 

It used to clared that “Pitts- 
burgh’s windows were poorly dressed.” 
The traveler who took a casual glance 
at the city from a railroad train pass- 


ing through the manufacturing dis 
tricts, and the transient visitor whose 
view of Pittsburgh was confined to a 
Heeting look around the railroad te: 
minals, allowed their hastily formed 
ideas to prejudice their opinion. They 
saw nothing of the real city. Thus 
back door views of one of the coun- 
try’s most attractive residence 
were advertised to represent the real 
Pittsburgh. But the false story no 
longer goes undisputed. Pittsburgh's 
front door discounts the libel on the 
city’s beauty. The new era is at hand 

The outside world, prone to believe 
the worst about Pittsburgh, misunder 
stood the rejuvenation movement 
which had been undertaken to purge 
the city of evils incident to all large 
municipalities. When Pittsburgh pun 
ished grafters the corruption thus ex 
posed was pointed out as typical of 
existing conditions rather than as an 
aggressive step toward eliminating 
crime from the community. 


A NEW ORDER OF THINGS. 

But the reformation had a telling 
effect. The new order of things was 
far-reaching. Civic improvements were 
undertaken hand in hand with political 
movements toward securing clean go\ 
ernment. An important factor in the 
uplifting of Pittsburgh is the characte: 
of the men who have been induced to 
assume the responsibilities of publi 
life. Legislation promoting the citv’s 
beneficent interests was granted by the 
state legislature and all classes joined 


cities 
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DOWN TOWN, PITTSBURGH. 
The Hub of the Pittsburgh Rotary Wheel. 


in the wholesome enterprise of adding 
to Pittsburgh’s claims as one of Ameri- 
ca’s most attractive residential centers. 

The wonderful work accomplished 
in a remarkably brief space of time 
has excited the world’s comment. New 
features in the life of the city distin- 
guished it among its sister municipali- 
ties. As if by magic, in the eyes of 
the outsiders, the Pittsburgh of yester- 
day disappeared. They still marvel at 
the Pittsburgh of today. 

The scorned “Smoky City” of yes- 
terday has given place to the inviting 
locality where artists have found in- 
spiration for their best canvases— 
where renowned magazine writers have 
reveled in poetic description of that 
very environment which formerly was 
designated as abounding in grime and 
soot. Students of political science and 
sociology visited Pittsburgh to learn 
at first hand the story of its material 
and esthetic progress. 


DRESSING PITTSBURGH’S WIN- 
DOWS. 

Verily, Pittsburgh’s front door is 
now its main portal. The Pittsburgh 
of today has learned to “dress its win- 
dows.” The view within rivals that of 
any city on the continent. The recital 
of this accomplishment forms the most 
interesting chapter in Pittsburgh’ his- 
tory. 
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One of the first steps in the reclama 
tion of the city was to disregard ward 
lines which divide the municipality 
into numerous integral parts, each of 
which in educational affairs, was un 
der practically a separate government, 
liable to be mismanaged and mulcted 
of its revenue if those in control hap 
pened to be men of little conscience 
and no honor or regard for the public. 


This procedure ended in the virtual 
union of small communities, and gave 
the government of the whole into the 
hands of men appointed by the govern 
ment of the state. The men thus put 
into public office had no reason to fear 
petty criticism and no need to cater to 
any particular part of the city or cot 
erie of politicians for the retention of 
their power. 

Taken in its entirety, responsibility 
for the success of the new Pittsburgh 
may be said to be divided among four 
forces, each independent of the other, 
yet acting in harmony with and, at 
times, seeking the assistance of the 
others, while working to uplift and im 
prove the city. There is the new city 
council of nine members, holding the 
reigns of civic government; the Board 
of Public Education, having absolute 
administration of the educational sys 
tem; the Pittsburgh Industrial Devel 
opment Commission, which was cre 
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ated with a view of reaching out for a 
greater diversity of industries in ad- 
dition to an improvement of economic 
conditions; and a federation of philan- 
thropic, sociological and other clubs 
and societies. 


MODIFIED COMMISSION GOV- 
ERNMENT. 

Pittsburgh practically has a com- 
mission form of government. 

Its councilmanic body is a small, 
compact organization which holds pub- 
lic meetings only and has given con- 
clusive evidence of being actuated in 
its deliberations by the desire to enact 
legislation which will be in conform- 
ity with the public weal. Probably its 
most popular and ‘praiseworthy var- 





Pennsylvania Railroad Station, Pittsburgh. 


iance from the procedure of the old un- 
wieldy common and select council, is 
the method of holding its committee 
meetings, wherein dishonest council- 
men heretofore found their greatest 
opportunity to devise schemes whereby 
the city was to be betrayed. Under 
the present regime each member of 
council is a member of each and every 
committee, with the apparent advan- 
tage that every meeting of any commit- 
tee is a meeting of council and that 
which is decided in committee is cer- 


tain to be approved in formal council 
gathering. 

lhe administration of Pittsburgh's 
school affairs likewise is in the hands 
of a non-partisan body composed of 
the city’s leading public spirited citi 
zens. The new school code passed by 
the legislature took from the ward and 
other school boards all their powers 
and properties, and vested them in a 
central board of education of fifteen 
members, three of whom are women 
\ll serve without remuneration, and 
have absolute power in all school ai 
fairs in Pittsburgh, the levying of 
school taxes, the appointing of all of 
ficials and teachers, and the adoption 
of methods. 

In place of 63 boards having 412 
members, there is now 
one board of 15 member 
plainly a more business 
like arrangement and one 
calculated to raise the 
standard of educational 
affairs in the city. 
PATRIOTIC BOOST- 

ERS. 

In no city in the coun 
try is there a more gen 
eral or active interest in 
civic affairs. The Pitts 
burgh Chamber of Com 
merce with its 900 mem 


bers is international in 
the scope ol its ente 
prises. In every com 


munity in the city and in 
all the suburban _ bor- 
oughs surrounding the 
city is a local board of 
trade alert to promote the 
interests of these districts 
and the mercantile concerns and resi- 
dents and property owners therein. 

There are 21 of these organizations 
with an aggregate membership. ex- 
ceeding 5,000. 

Still another example of the respon- 
siveness upon the part of men of im- 
portant interests when called upon to 
aid the civic movement was given 
when the Chamber of Commerce cre- 
ated the Pittsburgh Industrial Devel- 
opment Commission, dedicated to the 
purpose of encouraging the establish- 
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Pittsburgh Has Miles of 


ment of diversified manufactures in the 
Pittsburgh district. 

lor Pittsburgh to take the stand that 
it should seek additional industries 
when it already held the proud position 
it does in the industrial tvorld, may 
seem energy and time wasted, but 
Pittsburgh, looking to the future, de- 
cided to endeavor to secure more indus- 
tries so that it could continue to ex- 
pand and thereby maintain its suprem- 
acy. If need were found, it was de- 
cided to remedy certain economic con- 
ditions, a gigantic problem in any city. 
With this general policy, a program 
was drafted to raise a fund of $250,000 
for a three-year campaign for the ad- 
vertisement and exploitation of Pitts- 
burgh resources. 


The Chamber selected for the com- 
mission: Col. H. P. Bope, vice-presi- 
dent and general manager of sales, 
Carnegie Steel Company; F. F. Nicola, 














Homes Like These. 


D. P. Black, president Real Estate 
Trust Company; James C. Chaplain, 
vice-president Colonial Trust Com- 
pany; Morris Baer, general manager 


Kaufman Brothers department store; 
W. C. Coffin, structural engineer, 
Jones & Laughlin Steel Company; 


Robert Finney, general agent Balti- 
more & Ohio Railroad; Robert Gar- 
land, city councilman and president 
Garland Nut & Rivet Company; A. M. 
Schoyer, general superintendent Penn- 
sylvania Lines; Col. James M. Shoon- 
maker, vice-president Pittsburgh & 
Lake Erie Railroad; James F. Keenan, 
president Haugh & Keenan Storage 
and Transfer Company. 


PRACTICAL WORK OF PRACTI- 
CAL MEN. 

Pittsburgh in general believed that 
if the reforms were to be consummated 
and the addition to Pittsburgh’s mills 
attracted, no abler body of men could 


real estate: W. H. Donner, financier; have been selected for the work. 
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The question immediately arising 
was: Would those chosen give their 
time to obtain the desired ends? Not 
one refused, and despite the problems 
to be solved in their own businesses, 
they have organized and are framing 
legislation and dictating campaigns to 
encourage a loyal and hearty sentiment 
for their home city. The city council 
is co-operating in the work of the com 
mission. 

The first step taken by the commis 
sion was the inauguration of a com 
prehensive study of fundamental con 
ditions. This for the purpose of 
equipping itself with the data neces 
sary to present to hard-headed busi 
ness men with a view of exploiting the 
claims of the Pittsburgh district. The 
direction of this economic survey was 
placed in the hands of Dr. J. T. Holds- 
worth, dean of the School of Economics 
of the University of Pittsburgh. The 
city administration, realizing the im- 
portant value of this survey, contrib- 
uted $5,000 toward the work and lent 
its full co-operation to the investiga- 
tion. 

This survey included a study of the 
cost of living, freight rates, water rates, 
general taxation, educational facilities, 
fuel and other fundamentals 
upon which commerce and industry are 
founded. Not only the 


costs 


was survey 


Victy t nad 
GISLP14 and 


Pittsburgh 
the city of Pittsburgh but was carried 


made ot the 


into other cities for comparative pur 


poses. In this manner the Industrial 
Development Commission has found 
itself enabled to explain to those seek 


their industries 
the comparative costs in their present 
territory and in the Pittsburgh terri 


tory 


ing new locations for 


VALUE OF PITTSBURGH'S 
WAGE DOLLAR. 

Holdsworth 

and his corps of assistants dealt 


Kacts gleaned by Dr. 
with 
the comparison in wages paid in the 
various cities, the relative cost of liy 
ing, including a detailed investigation 
into the prices of articles necessary for 
family use, rents, taxation, etc. The 
results show that the purchasing 
power of the wage dollar of the Pitts 
burgh working man is 
that paid in any other 
dustrial center. 


greater than 
American in 


A quarter of a century ago the busi 
ness district of Pittsburgh began to 
spread beyond the confines of the low 
lying valleys of its historic three riy 
ers. With the coming of modern trac- 
tion the residential 


service sections 


grew up on the hills overlooking the 
beautiful East Liberty valley and the 
country far beyond. 


Soon afterward 





THE UNIVERSITY OF PITTSBURGH—WHEN COMPLETED. 
The Oldest College in America, West of the Alleghenies, 
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Mrs. Mary E. Schenley donated to the 
city the magnificent park which bears 
her name. Andrew Carnegie gave the 
structure covering four acres at the en- 
trance of Schenley Park, wherein is 
housed the public library with hun- 
dreds of thousands of volumes. In this 
same stately edifice are the art galler- 
ies, the museum, the music hall, with 
one of the largest pipe organs in the 
world, the numerous lecture rooms. 
The Carnegie Library has eight 
branches and 22 sub-stations, with an 
annual circulation in 1911 of 2,130,538 
olumes. All the privileges of the li- 
brary and the institute are free to the 
residents of Pittsburgh. 


The attractiveness of the Schenley 
Park district was further enhanced by 
the erection of the Carnegie Institute 
of Technology and the Margaret Mor- 
rison School for Women, which, with 
the institute, including endowments, 
cost the donor $24,000,000. The campus 
covers 32 acres and 2,450 students are 
enrolled. No tuition is charged Pitts- 
burgh students. 


ARCHITECTURAL MONU- 
MENTS. 
On an enjoining slope overlooking 
this new civic center is being erected 


the new buildings of the University ot 
Pittsburgh, covering a campus of 43 
acres. This is the oldest educational 
institution in Pittsburgh and has a fac 
ulty of 225 instructors and 1,948 stud- 
ents. 

These institutions set the pace for 
the rapid growth of this beautiful sec 
tion of the city and the buildings which 
are being erected here are architectural 
monuments. 

One of these is the Allegheny County 
Soldiers’ and Sailors’ Memorial Hall, 
erected in memory of the deeds of men 
of Allegheny county who fought in 
the Civil War. It cost $1,500,000. The 
Pittsburgh Athletic Association’s new 
club house, which stands near by, is 
admittedly the most magnificently 
fitted athletic club in the country, the 
famous New York and Chicago clubs 
not excepted. The organization has 
resident membership of 2,500. In the 
same locality are the homes of the 
Pittsburgh University Club and _ the 
Twentieth Century Club, the Eigh 
teenth Regiment Armory, the West 
Pennsylvania Institution for the 
Paul’s Cathedral and the 

saseball Club’s park with 


+ 


and concrete 


ern 
Blind, St. 
Pittsburgh 
its new $1,000,000 steel 
grandstand. 





Pittsburgh's Brilliant Educational os Institutional Center, in the Schenley Park 
istrict. 
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WORTH SEEING 


Pittsburgh Athletic Association 


Carnegie 


Fort Wayne Depot 


residential 
renewed 


The development of the 
districts was pushed with 


energy. Adjacent to the civic center 
surrounding the Carnegie Institute, the 
Schenley Farms colony of beautiful 


homes has sprung up. While long dis 
tance assailants of Pittsburgh's good 
name were still complaining of smoke 
and soot and spreading other slanders 
derogatory to the city, the people were 
building boulevards, extending the park 
system, installing play grounds and 
improving the streets, while the 
municipal administration was encour- 
aging the progressive spirit by the ap- 
pointment of the City Planning Com- 
mission, the Pittsburgh Art Commis- 
sion, the Shade Tree Commission and 
the Morals Commission. 

















IN PITTSBURGH. 


Court House 


Institute. 


Allegheny Country Club 


SMOOTHING THE ROUGH 
PLACES. 
These organizations are 

of citizens who have undertaken the 
work with a practical knowledge of t! 
special requirements of the city Phe 
uBged topographical features of Pitts 
burgh have proved no obstacle in the 
way of those who are working along 
lines calculated to add to the commun 
; attractiveness. Its hills have 
been utilized to enhance the beauty of 
the urban landscape. The Flood Com 
mission, which has carried on extensive 
investigations into the causes of inun 
dations in the Ohio valley, has pro 
posed a practical and elaborate plan for 
street improvement together with a 
means of safeguarding the city from 
damage by high water. 


comp 


i 


ity's 
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CARNEGIE INSTITUTE OF TECHNOLOGY. 
The Present Buildings are but the Beginning of the Ultimate Institution. 


One of the greatest physical im- 
provements planned is the removal of 
what is known as the “Hump,” a steep 
erade in the center of the business sec- 
tion, which has prevented the easy 
handling of traffic between the down- 
town and residential sections. For this 
work the citizens approved a bond is- 
sue for about $750,000 and the im- 
provement is now under way and will 
require about two years to complete. 

The “Hump” removal practically 
will result in the rebuilding of twenty 
blocks in the heart of the city. Tum- 
ble-down buildings and antiquated 
structures are being razed and in their 
places modern buildings will be erect- 
ed. It is estimated that these improve- 
ments will call for the expenditure of 


about $10,000,000. 


INDUSTRIAL RESEARCH. 

Industrial and scientific research is 
being conducted by Pittsburgh insti- 
tutions with the same enthusiastic spir- 
it that characterizes the work of the 
city’s civic organizations. The testing 
station of the United States Bureau of 
located in Pittsburgh, and 
here government experts are working 
out the great problem of mining and 
the safeguarding of the toilers under- 
eround. With fellowships aggregat- 
ing more than $100,000 the laboratory 
of industrial research of the University 
of Pittsburgh is attracting world-wide 
through the experiments 


Mines is 


ittention 
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conducted in solving various economi 
problems. 

The features of Pittsburgh’s pro 
gressiveness mentioned in these page 
give some hint of that side of the city’s 
life which seldom is exploited. When 
these features become more generally, 
known to the great world outside—and 
the world is bound to hear more and 
more of Pittsburgh—the front door at 
tractions of the city will be irresistibl 
and the Pittsburgh of today will com 
mand attention for its beauty, its re 
fining influences and its educational 
and civic institutions as well as for be 
ing the industrial metropolis of th: 
Western Hemisphere, Truly, “Pitts 
burgh Promotes Progress!” 





The 


Magnificent New Soldiers’ and 
Sailors Memorial. 
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Efficient Rotarianism as a Social Force 
By Oscar T. Taylor 


Attorney at Law and the Founder and First President of the Rotary Club of 
Pittsburgh 


HE evolution of Rotarianism 
has been rapid within the last 
two years. In that time many 
able discussions of the subject 
have been published. Standardization 
has progressed to such an extent that 
many of the clubs define their objects 
in substantially identical language. 
And yet the possibilities of the move 
ment are such that the last word has 
not been said and the evolution will 
not have been completed within a per- 
iod which can be definitely foretold. 


The time was when this club or that 
club had definitely and finally solved 
all of the problems involved and gen 
erously furnished working plans for 
any other club which might be within 
the sphere of its influence. The time 
is when all clubs see that mistakes 
have been made, that there are possi- 
bilities of benefits’ to members not 
clearly seen in the beginning. Each ts 
earnestly watching all the others in the 
hope of being able to appropriate from 
the experiences of others ideas which 
will advance it along desirable lines in 
the evolution taking place. The Na 
tional Rotarian serves as a clearing 
house for the exchange of such ideas, 
and as such Pittsburgh welcomes its 
opportunity presented in the June num 
ber. 

The President having done me the 
honor to ask me to write something 
for the National Rotarian, | have felt 
that if possible I ought to endeavor to 
express the Pittsburgh idea—perhaps 
to suggest rather than state in abso 
lute terms what it seems to me we 
Pittsburghers think. a member of the 
organization may expect to receive in 
the way of benefits and what his fel 
low-members have a right to expect of 
him in return. 


The Pittsburgh Club has been for- 
tunate in that we were able to profit by 
the experiences of other clubs which 


were organized before it, and we have 
always been grateful to National Pres 
ident Harris and National Secretary 
Perry for having placed at our disposal 
a mass of literature contributed by 
other clubs which it took weeks t 
study and digest. Thus we started the 
Pittsburgh Club with some idea of the 
mistakes to be avoided and with a firm 
resolve to make haste slowly. There 
has been no unduly rapid admission of 
new members, and we have been able 
to assimilate without a single attack of 
indigestion all new members actuated 
by the Rotarian idea, and to waste lit 
tle energy on those who were found t 
be undigestible. Our Constitution and 
By-Laws are similar to those of othe 
clubs, and on receiving the suggestion 
from the National Secretary, the stat: 
ment of the objects of the club wer 
changed before the permanent adop 
tion of the Constitution to what we a 
sume is or will be the standard form, 
as follows, viz: 


(a) To develop and exchange 
among its members the newest, best 
and most successful business ideas and 
to promote progressive and honorable 
methods in trade. 

(b) ‘lo advance the individual busi 
ness interests of its members through 
the media of publicity and acquain 
tanceship 

(c) To promote the best interests 
of the City of Pittsburgh commercially 
and otherwise, and to foster and spread 
the spirit of civic pride and loyalty 
among its citizens. 

(d) To promote good fellowship 
by strengthening the ties of friendship 
among business acquaintances. 

The words expressing its objects are 
susceptible of an expansive meaning 
which will become more and more ap- 
parent as the possibilities of the move 
ment are dwelt upon by those study 

/ 
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ing the tendencies incident to the evo- 
lution of the organization. The ob- 
jects described in our Constitution are 
undoubtedly not the same to every 
member. The language used must 
have a different meaning as we view 
the subject matter from our various in- 
dividual standpoints. So long as the 
results tend to efficiency we need not 
be unduly concerned over the matter. 


[t may be taken for granted that a 
busy business or professional man is 
self-centered and_ self-controlled to 
such an extent that he cannot be in- 
duced to join any club or engage in 
any movement which will not be bene- 
ficial to himself either directly or indi- 
rectly. The nature of the benefits 
which he expects to derive depends 
upon the individual, and, in the last 
analysis, no matter how altruistic the 
immediate activity of the individual, 
the ultimate object is a personal bene- 
fit and may be briefly described as 
elfish. 

Kotary seems to have accepted this 
axiomatic and it would seem 
also that there has been an acceptance 
of the maxim that “He profits most 


who serves best.” 


fact as 


lormerly, some of the clubs seem to 
have remembered the axiom and over- 
looked the maxim. ‘The results were 
not always desirable. Later, at least 
one of the clubs seems to have remem- 
bered the maxim and neglected to take 
account of the axiom, It seems to me 
that both extremes should be avoided. 
Is it not true that the real distinction 
to be drawn between selfish benefits 
which ate to be commended by Rotary 
and those which are to be condemned 
hinges upon the question of whether 
or not the member so benefiting is a 
parasite upon his fellow-members? 
There is something in human nature 
which compels us to admire the beast 
of prey which courageously risks the 
outcome of the battle as a preliminary 
to the satisfaction of its appetite for 
food. But we have a well-defined con- 
tempt for the low forms of animal ac- 
tivity which attach themselves to the 
higher forms in some portion of the 
body which cannot be easily reached, 
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to suck the blood or vital juices to the 
end that the parasite may merely ex 
ist. The beast of prey may compel us 
to engage in an active campaign for its 
extermination because of its uncompro 
mising antagonism and the consequent 
impossibility of both existing in the 
same community, but at the same time 
we may admire its strength, its ag- 
gressiveness, its beauty of form and 
movement and all the other elements 
which go to make up an animal of 
force and accomplishment. On _ the 
other hand, our war of extermination 
against the parasite is tempered by no 
such attitude of mind on our part and 
we can never be sorry that it is neces 
sary to wage the war. 

The thought I wish to contribute 
this time is that in Rotary there is no 
place for a parasite. The low, spine 
less form of human animal who ex 
pects to exist at the expense of his fel 
low-rotarians is an anomoly in our or 
ganization. The high type of man who 
helps himself while helping others is 
the one who will survive in the evo 
lution of the movement. And I would 
not argue that the goal to be reached is 
remote. In this particular more than 
in any other is Rotary different from 
all other clubs. 

In other clubs self-interest is at the 
bottom of membership and activity, 
but this goal is made remote by the 
necessity for the exercise of shrewd 
ness in covering up the object, due t 
the fact that it is unethical to advertise 
and to directly promote your business. 
In Rotary the goal is immediate, for 
where every one has the privilege of 
advertising his business, and indeed is 
urged unceasingly so to do, and to cul 
tivate his fellow-members with the di 
rect purpose in view of having more 
business to do, it is entirely ethical that 
he should pursue this course. Every 
member understands that business is 
the goal. Thus in Rotary, it is funda 
mental that membership results in per 
sonal benefit directly as well as indi 
rectly. ; 

It is possible to put a strain upon 
the Rotary idea by an over-insistence 
upon parading the evidences of adjust- 
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ment to the purposes of the organiza- 
tion rather than upon the adjustment 
itself. Thus we have clubs which ap- 
pear to endeavor to keep an accurate 
account in terms of dollars and cents 
of the business given and received by 
each individual member. This must 
lead to competition from the dollar and 
cent standpoint and the member who 
gives a large amount of business meas- 
ured in dollars and cents may feel that 
Rotary is not as beneficial to him as it 
is to those who receive his business. 
On the other hand, there may be a 
temptation on the part of a member 
to throw business to another Rotary 
member when for some good reason he 
ought not to do it and thus the trans- 
action would be detrimental to him. 
At the best, the keeping of such a rec- 
ord creates distinctions measured in 
dollars and cents and such a club is 
liable to lose sight of the lesson taught 
by the parable of the widow and her 
mite. 

As opposed to the dollar and cent 
record, some of the clubs have gone to 
the other extreme and take the posi 
tion that no member should actively 
solicit patronage by his fellow-mem- 
bers, and that the real method of profit 
ing by the Rotary idea is for each mem- 
ber simply to exert himself to benefit 
the other members. Indeed, it has been 
the position of a spokesman of one of 
the clubs that no member ever solicits 
business and that all members expend 
themselves in the giving of business to 
others. If all members of that club are 
alike controlled by Rotary principles 
the results should be most satisfactory. 
But I doubt if all are so controlled 
and it seems to me that the proper 
course is for each member to avoid be- 
ing a parasite on the one hand or a 
beast of prey on the other. Let each 
member co-operate with all other mem- 
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bers to the greatest extent possible, 
both by giving business directly and 
influencing customers to 
where possible, at the same time bring- 
ing to the notice of other members that 
he can serve well the other members 
and those that other members may in- 
fluence to patronize him. 


Rotarians 


Not every service can be measured 
in dollars and cents. The writer has 
in mind one service rendered to him 
by another member of the Pittsburgh 
Club which was of great value, not 
only on account of the service actually 
rendered, but by reason of the great 
expenditure of time and energy which 
it would have been necessary to ex 
pend had the other member not been 
predisposed to render the service. No 
doubt many other members have had 
similar experiences. The scheme 
adopted by the Minneapolis Club for 
analyzing Rotary efficiency direct and 
indirect, as described in the April, 
1912, number of The National Rotar 
lan appeals to the writer as being along 


the right lines. What matters it 
whether the amount of business given 
be large or small so long as the mem 
ber gives as much of his business as 
possible to his fellow Rotarians li 
some member habitually fails to pat 


ronize his fellow Rotarians, the ques 
tion may well be raised as to whether 
or not some other man in the same line 
of business would be a more helptul 
member than the one who forgets his 
fellow Rotarians. But surely no ad 
verse criticism should be made of the 
member who, while giving only a small 
amount of patronage to his fellow Ro 
tarians, gives as much as might be ex 
pected of anyone else in the same line 
of business. The fact should not be 
overlooked that the member giving the 
smail amount of business may neve 
theless render valuable service to h 
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fellow-members by rendering service 
to the club as an organization. 

Why is it necessary that benefits to 
be derived from Rotary should be ex- 
pressed in terms of dollars and cents? 
While the money value is important, 
there are other fundamental benefits. 
These may be expressed in- terms of 
acquaintance, knowledge, culture, ad- 
justment, experience, character, citi- 
zenship and social efficiency. The 
growth of the individual who profits 
to the fullest extent from the benefits 
to be derived from Rotary should be 
such that he will be better able to do 
more business not only with his fel- 
low Rotarians, but with the public at 
large. His ability to accumulate dol- 
lars should be increased and thus all of 
these fundamental benefits are closely 
related to our business needs and may 
be commercialized. 

In small communities it is an easy 
matter to be personally acquainted 
with other business men, but this is 
impossible in cities in which Rotary 
clubs exist. We may transact business 
for years with concerns without know- 
ing any of the proprietors or officers. 
()n the other hand, we may have a so- 
cial acquaintance in other clubs with 
many business men without having the 
least idea what business they are en- 
gaged in. In Rotary we become jointly 
acquainted with one man and one busi- 
ness, associating the connection in our 
minds, and acquainted in a way and to 
an extent which is practically impos- 
sible in any other organization. The 
acquaintance becomes as complete and 
intimate as exists in small communi- 
ties, and we become really interested 
in the success of our fellow members. 
Instead of passing a fellow member by 
as we walk along the street, looking 
at him in an impersonal way as we do 
the many thousands that we pass, a 
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feeling of friendship is excited and the 
immediate effect on each is beneficial 
in itself. In many instances, acquain- 
tanceship becomes a first name _ ac- 
quaintance and we approach as near 
as possible within a large community 
the relations which can otherwise ex- 
ist only in a small community. This 
benefit, entirely aside from its dollar 
and cent value, should be highly prized. 

Acquaintance with a member and 
his line of business leads to a desire to 
acquire a knowledge in regard to the 
business itself and the methods of con 
ducting it. Absence of competition be- 
tween members leads one to describe 
his methods and thus all other mem- 
bers get the benefits which follow a 
knowledge of methods which may be 
applied to other businesses. This 
knowledge indirectly has a dollar and 
cent value, but in a broader sense 
knowledge leads to culture, a broaden 
ing of the viewpoint and a rounding 
out of one’s grasp upon activities of 
the community. 

It follows that we, as members of 
the Rotary Club, are better able to ad 
just ourselves to our environment, as 
well as to see opportunities for adjust 
ing ourselves as a small business com 
munity within the general larger com 
munity. 

A complete adjustment within the 
club leads to a confidence that the ren- 
dering of the most service consistent 
with business foresight will be appre- 
ciated, and this confidence excites the 
corresponding confidence by which we 
can safely recommend a fellow Rotar- 
ian to our other acquaintances, certain 
that good value will be given in every 
instance. The accumulation of such 
experiences leads to an assurance which 
is reflected in the enobling of the char- 
acters of our members. The ultimate 
result should be good citizenship, with 
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all that the term implies, and member- 
ship in a club should be a _ practical 
guarantee of the character of.the mem- 
ber and the business being conducted 
by him. May we not expect that in 
due season it may become generally 
known that a business or professional 
man who is entitled to make use of the 
Rotary emblem may be dealt with con 
fidently and without investigation, so 
that the general public, instead of feel 
ing that we are banded together merely 
for mutual benefit, will come to look 
upon membership as a guarantee of 
character and reliability? The effect 
upon members should be to increase 
our interest in one another and in our 
community as a whole, and the final 
outcome should be a united, co-ordi- 
nated activity for the general welfare 
which must be successful, a final out- 


“Pittsburgh Promotes Progress’ is 
the slogan adopted by the city in the 
widespread educational campaign it is 
now carrying on. 


come which may be described as social 
eficiency. A general realization of 
this effect by the public at large should 
make the Rotary Club a power for 
great good in the community. Surely, 
a consideration of these benefits to be 
derived from membership should cause 
each member to agree that Rotary is 
well worth the time and energy which 
must be expended to retain member 
ship. By reason of our appreciation of 
the fundamental benefits to be derived 
in a proper, selfish way, each of us 
should be willing to work for Rotary 
in the self-helpful spirit which will re 
sult in an accession of membership un 
til every line of business is represented, 
and in a broadening of the usefulness 
of the club to every member, until the 
benefits shall be felt and acknowledged 
by the whole community. 


The photographs used in the 
ing article are the products of the 
R. W. Johnston studios and J. G 
don, engraver, both Pittsburgh Ro 
tarians. 
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Pittsburgh’s “Largests” 


In the Joyous New National Game of City Boosting, Pittsburgh Steps up to 
the Bat with the Following. 


By David C. Farrar 


President of the Rotary Club of Pittsburgh and President of the Farrar 
Advertising Company 

VERY BODY'S doing it, dooing it, dooing it! Doin’ what? Boostin’. 

Sure! It was bound to come in the country’s development. Cities 

grew. They waxed prosperous. Railroads connected them. Business 

began to cover the map. Small concerns expanded into big ones. 

Big ones grew bigger. And location became an all-important factor in our 
commercial progress. 

The result! City competition. City planning. City spirit. City adver- 
tising. Nothing makes a fellow spruce up, comb his hair and select his neck- 
ties with care like a rival for the girl’s hand. It’s good for him. And city 
boosting is a great thing for the cities; for the country; for the people, and for 
business. Great for the cities, because it spurs each one to self-analysis and 
self-improvement; great for the country, because nothing promotes commer- 
cial and social supremacy like national self-confidence; great for you and me, 
the people, because we learn to honor and appreciate our native towns, and 





to join in their uplift; great for business—no proof necessary. 
It’s great sport—city boosting—as long as we don’t knock the other 


fellow. 


While our statistical friends in other cities are busily whittling their lead 


pencils and digging out their 


“Largest 


s,’ Pittsburgh invites your careful re- 


flection on the scintillating gems of truth that follow: 


Largest pipe and tube mill in the world. 
Largest structural steel plant in the 
world. 

Largest glass manufacturing plant in the 
l S 

Largest independent wire manufacturing 
plant in the world. 

Largest independent concern manufactur- 
ing steel buildings and bridges. 

Largest brake manufacturing plant in the 
world. 

Largest corporation in the world manu- 
facturing rolling mill machinery. 

Largest commercial coal plant in the 
United States. 

Largest works in the world for finishing 
aluminum. 

Largest pickling and preserving plant in 
the world, employing 3,500 hands and 500 
traveling salesmen. 

Largest electrical manufacturing 
in the world, employing 13,000. 

Leads the world in the manufacture of 
iron, steel, glass, electrical machinery, steel 
cars, tin plate, air brakes, fire brick, white 
lead, pickles and preserves, cork and alum- 
inum. 

Pittsburgh is the national plumbing sup- 
ply center, the annual volume of business 
done in this line being $7,000,000. 

The largest warehouse in the world, cov- 


works 
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ering twenty-three acres of floor space, is 
located in Pittsburgh. 

For the hauling of materials, coke, iron 
ore and limestone, which are made into pig 
iron in the Pittsburgh district, 88,000 freight 
trains, with an average load of 3,400 gross 
tons apiece, are required every year. 

The Pittsburgh district comprises a pop 
ulation of 4,000,000 living within a radius 
of 40 miles of the court house. 

It leads the great cities of the country 
in proportion of banking capital and sur 
plus to gross deposits. 

In banking capital, surplus and und! 
vided profits, it stands second city in the 
United States. 

It is the third city in the United States 
in deposits. 

Greatest tonnage in the world—168,000, 
000 tons. 

The assessed valuation in the Pittsburgh 
district in 1910 was $1,110,680,860.00. 

It has ten large theaters and hundreds 
of other places of amusement. 

It has the finest baseball park in the 
world—Forbes Field. 

It has the most complete and broadly 
planned Athletic Club in the country. 

It has three very large auditoriums—Ex- 
position Hall, Soldiers’ Memorial Hall and 
Duquesne Garden. 
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“Rotary Club Advertising” 


By Wm. H. Duff II. 


P. Duff & Sons, 


Molasses 


Refiners. 


Treasurer of the Rotary Club of Pittsburgh. 


OTARY has four distinct pur 
poses. In this article we want 
to deal mostly with the first: 

To further the business in- 
terests of the members by their ac 
quaintance with one another and by a 
mutual desire to help each other se 
cure business. 


Have you thought of the part ad 
vertising plays in the advancement of 
the Rotary idea? If you have, Rotar 
ian, then this article is just a request 
that you keep thinking, keep working 
on the idea. If you haven’t thought of 
the relation of the Rotary Club’s wel- 
fare and advertising, this then is an 
earnest request that you do so. 

Let us consider advertising. 

The dictionary tells us in defining 
“to advertise’ that it means, “to make 
known publicly.” . That’s just what 
we Rotarians are banded together for. 
The first object of Rotary included 
that. 


We are all thankful that the day is 
past when advertising was regarded as 
only that work including the writing 
of copy, the drawing of pictures and 
the buying of space. A _ progressive 
advertising agency has for its slogan, 
“Selling with advertising applied.” 
That hits the nail. The progressive 
advertising agencies of the country, ad- 
vancing in this wonderful science, are 
going deeper and deeper into mer- 
chandising. In some of the agencies 
you will find filed, ready for use at any 
moment, an immense amount of inval 
uable data about selling conditions 
broadcast. 

Parts of advertising are the appear- 
ance of your store, the character of 
your stationery, the tone of your let- 
ters, the way your clerk greets cus- 
tomers—all of these things—and we 
could go on further and further. Think 
it over for yourself, Mr. Rotarian, 


thing of the stores you patronize, the 
pleasant feeling vou have’ in doing 
business with certain merchants be 
cause of that appreciation of your 
business shown in different ways. In 
one big store in New York City, there 
is a rule that under no circumstances 
shall a clerk urge a customer to buy 
Go into that store, wander all over, you 
are welcome, you are undisturbed, the 
clerks have plenty of time to show 
The re 


you everything in that store. 
sult is everyone who has been there 
speaks enthusiastically of the store, its 
stock, the clerks. That store’s policy 
is a magnificent part of its advertis 
ing. 

Business took me one winter. into 
Ogdensburg, N. Y., far up in New 
York state on the St. Lawrence river 
| went into a store there selling to 


bacco, stationery and magazines, and 
purchased a stamp. The merchant took 
the 2 cents and said “thank you” so 


pleasantly that it made an impression 
Later in the day, desiring some cigars, 
I was just entering another store when 
| thought of that worthy merchant 
farther up the street. I retraced my 
steps and bought from him. A simple 
incident, but one to prove that little 
things are factors in advertising. When 
membership in the Rotary Club has 
established pleasant relations one with 
another, then we hope to find in the 
stores of all Rotarians such a_ policy 
as there was in that little one at Og 
densburg, N. Y. 

It doesn’t seem to be many years 


ago when men coldly guarded the 


secrets of their ways of doing business 
Today witness the change. See it in 
such organizations as the Rotary Club. 


The bars are let down, and in sharing 
these secrets with others we promote 
our own welfare. It is only the 
golden rule, “Do unto others as vou 
would have them do unto you.” 
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Let us consider some expert ways 
i promoting the Rotary Club every- 
where. The requirement for member- 
ship is unique, one individual from 
each particular line. At the weekly 
luncheon the different men tell of their 
business. From these talks you gather 
interesting and educational worth. 
But if it’s the only opportunity a mem- 
ber takes to tell his fellow Rotarians 
about his business he falls far short 
of expert Rotarianism. Going beyond 
this, many of the clubs have devised 
plans to help the interests of one or 
more members through making a par- 
ticular week theirs, that is, certain 
members are announced for a special 
week, and during that period other 
members are urged to patronize the 
chosen ones. But advertising in its 
broadest sense holds many other op- 
portunities for Rotarians. 


In our Rotary Club of Pittsburgh 
a number of members have taken steps 
towards the coming expert Rotarianism 
through series of letters. As this arti- 
cle is being written the Monday morn- 
ing mail comes in and there are letters 
from two fellow Rotarians. One con- 
tains good reading matter, but the 
name is filled in unskillfully and this 
letter loses force. The other is a care- 


fully prepared letter accompanied by) 
a well printed circular. It is the third 
of the series that this member has sent 
out and all are the sort to take your 
notice and to let you better understand 
what that fellow Rotarian has to sell. 
Here in Pittsburgh we have beer urg 
ing our members to do this work and 
they are beginning to get at it expertly. 

We cannot get up each week and 
take even five minutes of the Club’s 
time to tell about our own business. 
That would be impossible. But we 
can carefully prepare a series of letters 
three, four, five—whatever number is 
desirable—earnestly and carefully tell 
ing fellow members about our business 
These can be mailed at intervals of a 
week. This is within the first purpose 
of Rotary. Correspondence can do still 
more. A series of such letters might 
be sent to other clubs. If Rotarians 
there have business to be transacted 
here, it can be arranged in that way 
Just think over what correspondece 
may do for us all. 

In June, when the present body o! 
officers of the Rotary Club of Pitts 
burgh finish their term, we are to con 
clude with an exhibit of the products 
of members. No matter what the 
member’s business is there will be 
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space for him, the opportunity, “‘to 
make known publicly” his work and 
in whatever way he may devise. 

As a matter of fact the Rotary idea 
is simply a step in the progress of ad- 
vertising. It’s an improved way “to 
make known publicly” your business. 
As our Rotary Clubs advance we 
should devote time to the study of 
advertising. And a particular reason 
for this suggestion: You know that 
each year millions of dollars are wasted 
in advertising. Some of the waste is 
due to mistaken ideas, but much to 
unskillful work. Proportionately speak- 
ing, it is the small advertiser who 
wastes the most. We needn’t look far 
for the causes of this. The good mer- 
chant may recognize in a vague way 
the business-getting possibilities for 
him through advertising. But he 
doesn’t seek expert advice and proceeds 
unfortunately to advertise in a hap- 
hazard way. He will buy a novelty 
now and give it to his customers. An- 
other one comes along, he buys it and 
gives it away. He takes space in this 
program and that program. At the end 
of the year a fair amount has been 
spent, not along the lines of well laid 
plans, but just now and again as it 
seems fit. Perhaps the mediums used, 
had they been a part of a well laid 
plan, might have done their duty prop- 
erly. In this haphazard way advertis- 
ers spend say $2,000 when $1,000 care- 
ful’y planned for and consistently used, 
would have yielded better returns. In 
our Rotary Clubs we can wisely de- 
vote time to the consideration of this 
wonderful subject—advertising. 





FISHING AND ADVERTISING. 

““Use good bait, fresh bait, and patience,’ 
is the advice Izaak Walton years ago gave 
to fishermen, and fishing after all is what 
men engage in—fishing for business. Have 
for bait good live copy; fresh, up-to-date 
‘set up’ and patiently fish in one pool. You 
never heard of a successful angler who 
rushes first to one pool and then to another. 
Get the best pool known by experience to 
contain the fish, and lure him on by offer- 
ing the best bait in your kit. Fishing and 
advertising are alike.”—Philadelphia In- 
quirer. 





“He who invests one dollar in business 
should invest one dollar in advertising that 
business.”—A. T. Stewart. 


PITTSBURG’S MOST NOTE- 
WORTHY SIGHT. 


By Wm. C. Hamilton, President S. Hamil- 
ton Company, Musical Instruments; 
ex-President of the Rotary Club of 
Pittsburg. 





“If you desired to impress a _ visiting 
stranger with Pittsbugh’s importance what 
would you show him?” President Farrar 
asked this question of a group of Rotarians 
at a recent Wednesday luncheon. And the 
answers were as numerous and varied as 
the individuals in the group. Skyscrapers, 
parks and boulevards, beautiful residences, 
public buildings—these and other interest 
ing teatures were suggested. 

To the writer’s mind there is one institu 
tion, however, in which is epitomized the 
growth and _  activities—industrial, socjal, 
scientific and artistic—of Pittsburgh 

And that institution is- But wait a 
moment! 

About sixty years ago a benevolent Pitts 
burgher named Anderson loaned a book to 
a bright-eyed, tow-headed Scotch Western 
Union messenger boy whose schooling had 
been limited, to say the least. But that 
boy’s appetite for books was as ravenous 
as his craving for porridge. To his intense 
delight the boy was soon given the free- 
dom of his benefactor’s library. ‘Today in 
the old city of Allegheny, there stands a 
statue erected in loving memory of the man 
whose kindly generosity opened to the lit- 
tle Scotch boy the door to the world’s 
greatest storehouses, the printed records of 
man’s achievements. 

Firing his imagination, stimulating hi 
ambition, enlarging his outlook, on men and 
affairs, books, next after his mother, proved 
the most powerful influence in the moulding 
of his character and determining his later 
activities. As he grew into manhood and 
his later years, the “open book” became his 
religion and he set for himself the task of 
stimulating in his fellow citizens a love for 
good books and the consequent intellectual 
growth, independent thought, freedom from 
superstition, and escape from the narrow 
confines of petty personal affairs which the 
philosophical, scientific, and historical 
works of the greatest minds offer to him 
who will read and think. 

And so, when Andrew Carnegie had de- 
veloped to its highest efficiency the princi- 
ple of “let George do it” by surrounding 
himself with a group of brainy young as- 
sistants each of whom. knew more about 
his particular branch of the steel business 
than Carnegie did, the time came in the 
evolution of business that Andrew’s Scotch 
thrift was turned into a new and unusual 
channel—spending instead of making mon- 
ey. And the building of libraries—‘free to 
the people’—became the joy of his life. Of 
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all the buildings throughout the world 
which bear his name, the Carnegie Institute 

Pittsburgh covers a greater field, has a 
wider use and larger significance than any 
other 

Che Carnegie Library building covers 
ve acres of ground and affords over twen- 
ty-one acres of floor space—the largest 
building of its kind in the world. The li- 
brary proper has a capacity of over a mil- 
lion volumes and comprises a library school, 
circulating and reference departments to- 
gether with special departments devoted to 
the arts, crafts and sciences. Also a chil- 
dren's library, magazine and current liter- 
ature departments and the various branch 
libraries of the city which are controlled by 
the central library. 

The same building includes a magnifi- 
cent music-hall seating about 2,000 and 
equipped with a beautiful organ, dressing 
rooms and every facility for public enter- 
tainments. The Institute proper includes 
the museums, the departments of painting, 
sculpture, architecture, bronzes, and special 
art exhibits of various kinds. 

\lso housed in this great building is one 
of the most complete mechanical plants in 
the world, the heating, lighting, cleaning 
and ventilating systems offering the last 
word in modern practice. In the rear of the 
main building is a spacious lecture ha!l 
seating nearly 700. The Carnegie Library 
building includes the library and all the 
departments of the Institute proper, cost 
over $6,000,000. Nearly 300 employes are 
engaged in the service of the Institute. 

In taking your visitor to Carnegie Insti- 
tute, you can point out on the way the sky- 
scrapers, the steel mills, the _ beautiful 
public buildings, clubs, churches, and resi- 
dences, the parks and boulevards that help 
to make the city great and give it charac- 
ter and beauty. 


Enter the east door of the Institute—the 
largest building in the world devoted to 
artistic purposes. Show your visitor, as you 
stand at the foot of the magnificent stair 
case, the wonderful murals in which one of 

* 





the world’s greatest painters—John W 
Alexander—has idealized the brawn and 
brain, the coal and oil and iron that has 
made Pittsburgh great industrially. 

Lead him into the large gallery where in 
photographs, relief maps and topographical 
models Pittsburgh’s physical advantages 
are reproduced in miniature, telling in a 
birdseye view, as it were, the story of her 
industrial activity. Then in the adjoining 
hall—that of sculpture,—his mind will be 
carried from the modern wonders of steel! 
and electricity to the ancient artistic glories 
of Greece and Rome and Egypt, whos: 
chief delight was in beauty—especially th 
beauty of the human form. 

Adjoining is the hall of architecture 
where the student finds replicas of many of 
the world’s most noted architectural forms 
representing the important periods and 
schools of history. Behind these halls lie 
the great sections of the museum. Hours 
of cursory inspection will not cover the in- 
teresting features of the departments of 
geology, paleontology, mineralogy, orni 
thology, botany, ethnology, anthropology, 
zoology and the various subsidiary divi- 
sions. Over 1,000,000 butterflies and in 
sects, 400,000 birds, 45,000 minetal speci 
mens, thousands of shells, fossils, gems, 
watches, clocks, weapons, utensils, clothing, 
pottery, mounted animals, anatomical ex 
hibits, are gathered for the use and in 
struction of the man of science, the stu 
dent or the casual visitor. 

This great museum is one of the four 
great museums of America and ranks wit! 
the most celebrated institutions of th: 
world. Under its director, Dr. W. J. Hol 
land, who has been decorated by most of 
the European governments, the Institute 
has accomplished much in paleontology, 
the most noted achievement being the dis- 
covery of the diplodocus—a giant lizard- 
the fossil remains of which were found i: 
the wilds of Wyoming. Copies of the mon 
ster skeleton have been made under Dr 
Holland’s direction and presented by Mi: 
Carnegie to various governments of the 
world. 
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From the museums go into the art gal 
leries. Here you will find not only a splen- 
did permanent collection by modern mas- 
ters but loan exhibits representing in splen 
did variety all the great schools from the 
eatly Italian down to the modern Ameri 
can. And if your visit is made during the 
month of May you will witness what has 
come to be regarded as the most important 
event in American art circles—the annual 
exhibit—to which artists from all over the 
world send their canvasses. Prizes amount 
ing to thousands of dollars, gold, silver and 
bronze medals and “honorable mentions” 
are bestowed upon winning pictures by a 
jury composed of artists and critics of in 
ternational fame. 

And because it is to America what the 
Paris Salon is to Europe, the annual Car- 
negie exhibition has stimulated to a tre 
mendous degree international interest in 
American painters and perhaps more than 
any other factor is influencing the recogni- 
tion of a distinctively American school. In 
photography, etchings, water colors, and 
similar artistic effort the Institute main 
tains a series of exhibits so that the devo 
tee of any branch of art can at some time 
during the season revel in a special colle 
tion of the works he fancies. 

If your visit has been made on a Satur 
day night or Sunday afternoon, you will 
probably lead your guest into the great 
music-hall where you may rest for an hou 
while you listen to the great organ so skill 
fully played by Charles Heinroth and rest 
your eyes with the beautiful decorations of 
the hall itself. Mr. Heinroth gives each 
season about eighty recitals which are ai 
solutely free to the people. 


In this hall, too, for fifteen years, the 
splendid Pittsburgh orchestra has been the 
attraction each Friday night and Saturday 
afternoon for the music lovers, as well as 
for the wealthy and fashionable of the city 
who make of such occasions much of a 
social function. Here for the last six years 
the orchestra was directed by one of the 
greatest living conductors, Emil Paur, 
friend and devotee of Brahms and Wagner, 
a confrere of Weingartner, Nikisch, Mahler 
and Muck. Since the conclusion of his con 
tract in Pittsburgh, Mr. Paur has been ap 
pointed to the most important operatic 
post in the world, that of conductor of the 
Royal Opera in Berlin. 


In conclusion, when you consider the 
size, cost, scope and usefulness of the Insti- 
tute and library; when you realize the vari 
ety, completeness, educational value of the 
exhibits, and collections of the museums 
and art departments, when you consider the 
importance of the research, exploration and 
general scientific investigation carried on 
by the Institute; and when you see the 
enormous crowds of people from every 
walk of life who throng the galleries, sit 
quietly in the halls of sculpture, study in- 


tently the pictures, maps and models vot 
their own city, or crowd the exhibits from 
every section of the earth, or who sit rapt 
and thralled | 
great Organ, 


y the tonal beauties of the 
think you will concede that 
in no other way can you so surely and so 


) 
] 
I 


quickly give to your visitor an impressive 
and never to be forgotten panorama | 
Pittsburgh’s industrial, social, scientific and 
artitsic life as he will gain by even a brief 
visit to the Carnegie Institute. 


President Farrar, of the Pittsburgh 
Club, whose idea appears on the cover, 
explains that the smaller wheels are 
not meant to represent other Rotary 
Clubs, but merely signify the transmi 
sion of Pittsburgh’s tremendous in 
dustrial energy. 


PITTSBURGH. 





The Pittsburgh Rotary Club is making 


progress along proper lines. Our lunch 
eons are well attended and enthusiasti 
lhe message that each one brings of his 
business is not only interesting but instru 
tive and carrying out the Rotary idea t 


pertection 

It is plainly our duty as Rotariat 
hear trom fellow members about 
and why of their business and we ar 
lowing this policy closely. 

The volume of business exchanged amor 


our members proved a surprise, and it wa 
a pleasure to know that the boost spirit i 
so well developed. Chis was demonstrated 


well, at the luncheon April 24, when each 
member handed in a report of all business 
sent to and received from other members 
Business to the extent of thousands of dol 
lars has been exchanged, and it is our 
tention to file these reports and compare 
them with those of future years. It wa 
one of the most interesting meetin: ve 
have ever held 

The regular monthly mecting for March 


was in the hands of the chairman of the 
Entertainment Committee, Wm. Il. Duff 
(P. Duff & Sons). He took us Over to a 
QO. & D. for dinner and then to a vaudeville 
show. It was a pleasant evening and 
greatly enjoyed by all who went along 
Mr. Edwin C. May (May Drug Co.), gave 
us a delightful history of his business at 


the luncheon April 3, and convinced us of 
the value of capitalizing an idea 

The growth of this business has been re 
markable, but not to be wondered at whe: 
their aim from their start has been to han 
dle only guaranteed products, employ only 
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expert help, give fair treatment, maintain 
clean stores and dispense clean goods. 
Their beginning was in a small store, 
ground location. At the present time their 
principal store and offices is on the ground 
floor of their own twelve-story building lo- 


cated on Liberty avenue, and in addition 
they have six branch stores in other parts 
of the city. 


Mr. S. Rowland Hall of the International 
Correspondence Schools was the speaker 
at the luncheon April 10, and his ideas and 
suggestions on advertising and selling were 
valuable and enjoyable. 





JAMES H. CONLON, 
Resident Manager, Yawman & Erbe Mfg. 


Co. Associate Editor for Pittsburgh. 


Mr. Albert J. Schmidt told us about the 
shoe business at the luncheon, April 17, and 
showed several samples and styles of 
shoes. His advice and suggestions for the 
proper shoes to wear were timely and good, 
and he demonstrated the fact that he knows 
a thing or two when it comes to suggest- 
ing remedies for foot troubles caused by 
wearing the wrong kind of a shoe. 

At the luncheon, May 1, Mr. Philip Gei- 
del (Geidel & Dickson) gave an interesting 
talk about the grain business and surprised 
us with a comparative statement of prices 
now and ten years ago and threw a little 
light on one of the causes of the high cost 
of living. He said that if it were not for 
the automobiles and electric cars there 
would not be enough hay and grain to feed 
the horses, and closed his remarks by sug- 
gesting that some of us go back to the 
farm and help replenish the rapidly dimin- 
ishing supply. 

Mr. Roland Cole, manager of the System 
Department of the Yawman & Erbe Mfg. 
Co., manufacturers of office filing systems 
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and equipment, gave a splendid stereopti- 
con lecture at the meeting May 8. He re- 
viewed the business of this company from 
their beginning over thirty years ago and 
contrasted methods of that time with those 
now offered. 

In connection with this address about 
ninety lantern slides were used, illustrating 
the various products manufactured by the 
company and the different ways of index- 
ing. 

President Farrer is accomplishing great 
good with his directors’ luncheons, which 
are held on Friday of each week. He is 
thus able to cover a great deal of ground, 
and our regular weekly affairs are more 
snappy and interesting, as topics for dis- 
cussion and business to be transacted are 
handled in less time and with greater inter- 
est. 

We are indebted to Mr. C. H. Bunting 
(Weber-Erickson-Bunting Co.) for a very 
clever scheme for identifying each other. 
A card has been printed for each member 
on which is his name and business. This 
card is pinned to the lapel of the coat when 
attending the meetings and _ luncheons. 
The cards when not in use are filed behind 
alphabetical guides in a small card tray. 
As each member enters the room he se- 
cures his card and returns it to the proper 
place in the tray when the meeting is over. 
Card tray and guide cards were furnished 
by the Yawman & Erbe Mfg. Co. 

Our President, D. C. Farrar, has just re- 
turned from a business and pleasure trip to 
the eastern part of the country, spending 
the time in New York, Philadelphia, Atlan- 
tic City, Baltimore and Washington, D. C. 
While in the latter city he was able to give 
the Rotary movement a big boost and no 
doubt much good will result from his ef- 
forts to start Rotary in the Capital City. 

Mr. Chas. H. Bowden of the Philadelphia 
Rotary Club, was a guest at the luncheon 
on May 1, and favored us with a few words 
on his organization and its progress. 
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We will close our year in June with a 
big Rotary Products Show, with an exhibit 
from every Rotarian. This will be held on 
the night of our annual meeting and it 
promises to be one of the big things of 
the year. Mr. Chas. Reizenstein (C. Rei- 
zenstein Sons) has offered a prize for the 
best exhibit and we are all going after it. 

Last year’s annual meeting was a regu- 
lar scream from start to finish—with every 
variety of carefully planned stunt from an 
attempted arrest and resultant riot to a 
pompous trial and conviction of one of our 
foremost citizens. This year Messrs. Duff 
and Hamilton are going to put their former 
records in the shade. There will be great 
doings that night. 

JAS. ra. CONLON, Assoc. Ed. 


A NEW BOOK. 


By a Pittsburgh Rotarian on a Pittsburgh 
Subject. 


The pre-eminence of Pittsburgh in the 
line of fabricating steel bridges and build- 
ings is well known, but no work on the 
subject has appeared there until now. Mr. 
H. R, Thayer, representing civil engineer 
ingin the Pittsburgh Rotary Club, has just 
brought out the first volume of his treatise 
on the subject. This deals with the design 
of wooden structures and the fundamental 
principles of design in steel. It has 221 
pages and is copiously illustrated. 


Philadelphia the City of Brotherly Love—ought to be a good 


“Rotary” town. 
that IT IS and tell you why it is. 





“THE ONE THING ABOVE ALL OTH- 
ERS WHICH SHOULD BE SEEN 
BY THE VISITOR TO OUR CITY.” 
In each city there is one particular thing 

above all others of which the citizens are 

most proud. It may be something of great 
beauty or of vital historic interest, some- 
thing remarkable as an example of man’s 
skill as a builder or for some other reason. 

Imagine that by some miracle you were 
permitted to show a visitor to your city 
just one thing—what would you select? 

In response to this invitation many re 


plies were received. Some of our good 
friends wrote us two and three and even 
five column articles. Some of these long 


responses we hope to be able to print in 
later issues. 





Among the answers received are the fol- 
lowing: 
CHICAGO 


Our boulevard system.—H. W. Davison. 


SPOKANE 


The Falls and the Monroe St. Bridge.— 
L. F. Allen. 
PHILADELPHIA 
Independence Hall with the Liberty 


Bell—C. A. Tyler. 


SEATTLE 
The whole city of Seattle—C. M. Coe. 


The July issue of this magazine will convince you 


DULUTH. 
Our $25,000,000.00 steel plant.— H. 
Mackintosh. 
LINCOLN. 
Bryan's home and the State Capitol 
B A. George. 


SAN FRANCISCO 


Che spirit of San Francisco.—Samuel P. 


Johnston. 
TACOMA 

Our “Seventh Wonder,” the 

dium.—W. G 


Tacoma Sta 


Stearns. 


PORTLAND 


The view from Council Crest Marshall 
N. Dana 
WICHITA 
The Wichita Forum or convention hall. 
H. W. Stanley 


seems to have struck a 


consider that it 1s 


\s this inquiry 
popular chord, we will 
still open, and get ready to publish addi- 
Come on New 
Winni- 


missing 


tional replies next month. 
York, New Los Angeles, 
Louis, et al (K. C. is 
sritish cities of an- 


Orleans, 
peg, St. 
something) 
cient and honorable lineage. 


and you 
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Fire Proof Warehouse 


IF YOU ARE MOVING TO DES MOINES— 

SHIPPING TO DES MOINES FOR DIS- 

TRIBUTION—OR KNOW ANYONE WHO 

IS—WE ARE HERE TO SERVE YOU 
OR THEM 


Merchants Transfer & Storage Co. 


ERNEST OLMSTED, Member 


Evans Artist Model 
PIANOS 


Sold Direct from Factory to Home. 
I Guarantee every Piano to be 
Perfect and Will Make Good. 


30 Days’ Free Trial in your 
home before you pay a dollar 


F. 0. EVANS PIANO CO. °°." 


FRANK 0. EVANS, Member 





Steel Die Engraving & Embossing 
Business Stationery 


Let us Send you Samples of 
the work we do with prices. 


10% Discount from List if 
you mention the Rotarian 


D. E. Moon, Member 


D. E. Moon Ptg. & Eng. Co. 








Des Moines 
Iowa 


Centennial Milling (Co. 


409-12 Securities Building 
DES MOINES, IOWA 


Flour and Feed Brokery 
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Merchants, Bakers and Jobbers 
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“Nicoll The Tailor” 
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Old Golden 
COFFEE 


WILL TONE, Member 








Hopkins Bros. 


The Sporting Goods 
House of the West 


New Spring Catalog Just Out 
Mailed on request 


JOHN HOPKINS, Member) Pres. 





— CLEANS ANYTHING 
A N D The Greatest of all 


Cleaning Preparations 
: Jleans lace curtains 
without rubbing, cleans rugs and carpets on the 
floor.Has noequal for cleaning blankets, woolen 
goods, laces, silk draperies, etc. Removes grease, 
tar or paint spots from ladies’ or gentlemen's 
elothing. Don’tspend money for a cleaning 
preparation until you know what it will do, 
You can test H and Tf not at your drug 
or grocery store, send dealer’s name and get a 
Sample Cake Free. 
T. W. HENRY, Mfr. # and H 

115 Court Avenue Des Moines, Iowa 











T. W. HENRY, Member 


APITAL 

ITY 
OMMERCIAL 
OLLEGE 


The Great Business Training 
School of the West 


Regular Commercial Courses 
Advertising, Salesmanship 
and Law 


B. F. WILLIAMS, (Member) Pres. 





ry 


Century Savings Bank 


If you have business in 
DES MOINES 
we will be glad to serve you 


LEO. STEVENS, (Member) President 
B. B. VORSE, (Assoc. Member) Cashier 


ACCIDENT AND HEALTH 


INSURANCE 


Every Rotary Club Member should be 

protected from loss of time, whether it be 

through accident or sickness. Having de- 

cided this, the next consideration is the 
company 


BANAERS’ ACCIDENT CO.,"°*.2:92"°* 


F. L. MINER, Pres. E. C. BUDLONG, Vice Pres. 
‘Rotarians 
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Letters From Divisional Chairmen 


HABERDASHERS. 


\s divisional chairman of the Haber- 
dashers, you have asked me for a brief on 
the possibilities of this department. They 

can be developed in 
a good many ways. 





A very important 
one is protection 
against dishonest 
employees, that 


travel from city to 
city in quest of a 
new position. This 
is one thing the 
haberdasher has to 
contend with. 
Another help 
would be to have a 
roster of all Rotary 











Haberdashers that 
B. E. PFEIFFER could be used to 
Chairman good advantage by 


tourists. 

The buying power is another very im- 
portant help. The staple lines of merchan- 
dise that are sold in first-class stores could 
be purchased at certain times in the year 
and all orders sent to one given firm, and 
then placed at one time in place of order- 
ing individually, say twelve dozen, the or- 
der would be a thousand dozen, and the 
manufacturer could not help but see that 
he would have to talk quantity prices. We 
could try this on one line and if worked 
out successfully, could then proceed on sev- 
eral lines. This is open for discussion, and 
as chairman of this division, I would be 
glad to have a concensus of opinions on 
this point. 

Most haberdashers have used window 
displays that have attracted an unusual lot 
of attention, and proven profitable. These 
good things could be passed along as the 
main object is to promote each other’s in- 
terests. Also the best buyers will get hold 
of a class of merchandise that does not 
come up fo the standard although he has 
paid standard prices for same. Other mem- 
bers could be informed of this: particular 
make and thus avoid a similar mistake. 

BURTON E. PFEIFFER, 

Men's Wear Co., 487 Main St., Buf- 

falo, N. Y. 


The 





Every man should keep a fair-sized cem- 
etery in which to bury the faults of his 
friends—Henry Ward Beecher. 





Those to whom you are loyal will be loy- 


al to you—The Kable Kid. 
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ENVELOPES. 
(W. J. Berkowitz, Chairman) 

Does 1912 promise to be a good year or 
a poor year? 

It is about time that we get out of the 
dumps and begin to smile. Every year is 
a good year if we make it a good year. 
There is a whole lot in sentiment. Senti- 
ment creates feeling; feeling creates ambi- 
tion or lassitude, and it will be a good 
year if we make it so. It will be a poor 
year if we all permit it to be so. 

In a recent talk before an advertising 
club, I was asked, “Berkowitz, how do you 
find business?” and I answered very 
promptly, “I hustle for it,” and the back- 
bone of the good year and the bad year is 
the “hustle for it.” 

If you begin to realize that there are 
ninety millions of people in this country 
alone who must be clothed, fed, housed and 
satisfied, then you must also realize that 
business must be carried on for the com- 
fort and convenience of these ninety mil- 
lions of people. 

One business man depends upon his 
neighbor business man to supply him with 
his requirements, to co-operate with him 
to keep his business going. The manu- 
facturer must come to the raw material 
man just as we go to the mills for our 
paper; the jobber must go to the manu- 
facturer to get his supplies; the retailer 
must reach after the jobber, and the con- 
sumer must go to the retailer from start 
to finish, thus creating a continuous chain 
of effort and reward. 

Have you noticed the report of the en- 
ormous increase of export business this 
year over last year? Have you noticed 
that crop conditions are unusual this year 
all over the United States, while, here and 
there, there may be floods or there may 
be drought; even last year showed billions 
of dollars to the farmers over the big year 
of 1910. 

If ever there was a demand for the Ro- 
tary spirit and the spirit of optimism, it is 
now, and it behooves us, each one and all, 
to co-operate in the big sentiment of up- 
lift for better business. 

Let every Rotarian press the button and 
put the wheels in motion. Let him throw 
on the fullest power that is in him to 
boost this campaign of making 1912 a big 
business year, and the force of such a 
movement will be irresistible; it will make 
itself felt from Portland, Maine, to Port- 
land, Oregon, and throughout all the 
states. ; 

Let the banner of Rotary be optimistic, 
and let us all get in line. 

W. J. BERKOWITZ, 
President Berkowitz Envelope Co., Kan- 
sas City, Mo. 











THE NATIONAL ROTARIAN 


TYPEWRITERS. 


The more we learn of Rotary the greater 
should be our desire to be of service in 
this great and growing movement, conse- 
quently | am most 
willing to accept 
the “National Chair- 
manship of the Di- 
vision of Type- 
writers, and appre- 
ciate thoroughly 
the honor conferred 
by President Harris 
in the appointment. 

While the _ type- 
writer “game” is a 
most strenuous one 
and competition 
consequently very 
keen, yet there may 
be even under such 
conditions certain 
general phases of the business on which 
Typewriter Rotarians may correspond and 
advise with each other on, which will allow 
us as good Rotarians to profit by and in 





G. E. HANCOCK, 
Chairman 


some measure protect ourselves against 
certain abuses in the trade. 
We can hardly tell each other how, 


where or when to get business, as in the 
National membership are various compet- 
ing machines represented, of a more or 
less world wide reputation, but it is safe 
to assume that we are all in business to 
stay, are doing a successful business and 
shall so continue to a greater or less de- 
gree. Therefore, we all have to combat 
certain evils peculiar to this business, and 
if as ROTARIANS we can even partly 
overcome some of these we shall exemplify 
ROTARIANISM, by benefiting not only 
ourselves but all mankind to some degree. 

By continuous, concerted and harmoni- 
ous effort we could eliminate the dishonest 
salesman, assist in finding missing ma- 
chines, by interchange of views bring up 
the standard of collections, and with your 
suggestions find other means of being of 
mutual advantage to each other. 

I would suggest that the other members 
of Rotary Clubs in this line communicate 
with the writer on the above or any other 
subjects which may occur to you and I 
would invite your suggestions for the 
benefit of all other members of the fra- 
ternity. I will be glad to make this a 
clearing house for ideas which can be given 
the ROTARIAN in condensed and proper 








NATIONAL BANK OF COMMERCE 


National Bank of Commerce Building 
TACOMA, - WASHINGTON 
Capital $200,000, Surplus $450,000 


Delbert A. Young, Assistant Cashier 
(Member Rotary Club of Tacoma) 











form for publication from time to time and 
these same ideas may be treated suffici 
ently broad to benefit other lines outside 
the realm of typewriterdom. 

Surely we are all conscious of the de 
sirability and final success of the square 
deal method and ROTARY exemplifies 
this in the highest degree. 

GRATTON E. HANCOCK, 
Manager, Remington Typewriter Company, 
172 South West Temple Street, Salt 
Lake City, Utah. 


ABSTRACT COMPANIES. 

It is a great privilege to be a chairman 
in one of the “Trade Divisions” of Ro 
tary, for there are so many opportunities 

given to get to- 








gether and _ adopt 
suggestions that 
will be mutually 
helpful for the 
building up of one’s 
business On more 
solid and successful 
lines. 

If there is one 
business more than 
another that can 
most heartily en 
dorse the Rotary 
motto of “Service, 


W. E. GLENN, 


Not Self,” it is the 


Chairman Abstract of Title 
business. The very 

foundation of this business is built up on 
service to Others, and unless a company 


in our line of business can give quick and 
accurate service they are of very little us: 
to the community. 

I do not think it is of record when the 
first Abstract Company sprang into exist 
ence, but the examination of the 
records by attorneys and others had got 
ten to be so laborious that a careful ar 
rangement of every entry relating to each 
tract of land, as an up-to-date Abstract 
plant has them, had become an absolute 
necessity. Especially is this so in a thickly 
settled county, where the real estate en 
tries run up into the hundreds each day 

These entries are transferred to the Ab 
stracters’ records directly after the Re 
corder has them of record, so that our 
books are not only always up to date, but 
we can On a moment’s notice, give out any 
information regarding land in the county, 
be it a 25-foot lot or a whole section. And 


original 








Union Trust Company 
Tribune Building, CHICAGO, ILLINOIS 
Capital and Surplus - $2,500,000 


Rufus F. Chapin, Secretary 
( Member of Rotary Club of Chicago) 
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seen what a great saving 
anyone who is in need 
Of course maps, plats, 


t will thus be 
time there is to 
this information. 


irveys, an expert force, etc., are necessary 
to handle this work, which the general 
public knows very little about. 

\ Title Guarantee or Title Insurance has 

ceeded Abstracts of Title in a number 

large cities, but has never been very 
popular in our county, although we issue 
either that is desired. An abstract of title 
properly compiled, showing all certificates 
as to taxes and judgments, with a certi- 
ed opinion that your title is good, is a 


most valuable possession. 

Every few days we are asked for infor- 
nation as to some Title plant in a distant 
city. That is one way we can be of serv- 
ice to a brother Rotarian. 


Abstract compa- 
Association 


number of 
members of the 


Che small 
that are 


nies 
surprised me. Surely every society should 
be represented, as there is no city in the 


country of any size, but has one or more 


companies. 
Would be pleased to hear from all the 
members in our line with ideas for our mu- 


good 


tual benefit, as well as to interest others 
to join who are not Rotarians. 
W. E. GLENN, 
President Dean S. Kelley Abstract and 
Guaranty Company, 920 Walnut St., 


Kansas City, Mo. 


Get Ready for Duluth 


DULUTH IS PREPARING FOR US. 





President Filiatrault of Duluth, advises us 
that ‘we have now got all our committees 
working covering transportation, finance, 
entertainment, reception, general arrange 
ment, city decorating, etc. for the National 
Convention” which is to convene August 
6th. 

A trip to the head-waters of fresh water 
navigation, and another to the famous iron 
ore district of Minnesota are among the 
treats promised all visitors to the Rotary 
convention. 

Our Transportation Committee have been 
very busy collecting the necessary informa 
tion relative to transportation. They hav: 
planned three special routes for the enter 
tainment of the eastern, western and soutl 
ern delegates. A. A. Michaud, Wolvi: 
Building, is chairman of this committee and 
will tell you how to get to Duluth if you 
will write and ask him. 

“We would appreciate it very much if y: 
will let us know whether the sentiment is 
favor of a $5.00 registration fee or not in 
order that our finance committee may know 
definitely how to proceed.” 

















This remarkable picture was taken at a Seattle picnic by Earl McLaughlin, 
the Rotary real estate man, and shows the wonderful ‘‘pull’’ another Rotarian, 
‘Judge’ Eastland of the Travelers Ins. Co., has with the Seattlites. 





CIGARETTE SATISFACTION 


RoTarRY 


Rotary Club Special Cigarettes satisfy if 

ou are discriminate about your selection and 
Roaiée a palatable smoke and one you are sure 
is pure and unadulterated. They are guaran- 
teed made of the Purest and Highest Quality 
of Turkish tobacco only; by hand; and smoke 
cool; clean and sweet with no disagreeable af- 





Crus ter-taste. Send $1.00 for trial order of 50, or 
Se for 100 500 marked with your Monogram, Trade 
u ark, Crest or other design for $9.25 Rotary Club 


igarettes are low in cost, but high in quality Appro- 
priate for Dinners, Banquets and Advertising, ete 
(Member New York Rotary Club.) 
HENRY CARTER, 225 Fifth Ave., New York 
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COLUMBIAN INSECTICIDE C0. 
Bugs yf, Exterminated 
Guaranteed for one year. Goods for sale at leading 
grocers, druggists, and at offices of 
THE COLUMBIAN INSECTICIDE Co. 

7 Water St., Boston 552 Columbus Ave., N. Y. 
P. J. BONNER, Pres., and a Rotarian 
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Delightful Duluth 


The Summer City of the Continent Calls You to 
The Convention of Nineteen-Twelve ! 








August 6th, 7th, 8th and 9th 


— four days of hot-weather happiness 
such as you will not find in any other 





city on the continent! 


FOUR DAYS of sparkling sunshine, 
yet of delightful coolness. 


Over a hundred leagues of tossing 
waters and fronded piney forests, the 
breezes come to play on Duluth’s ter- 
raced hillside: never roughly, never 
chillingly, but always cool, scented 
and refreshing! 


This is the reason for Duluth’s al- 
most miraculous summer climate. 


But we can’t begin to describe 
Summertime-Duluth! You must come 
and see and BE conquered for your- 
self 

Every member of the Duluth Ro- 
tary Club (now nearly one hundred 
strong) will be here to greet you with 
the Glad Grip and make you happy 
and at home. 


BE THERE!! — and 


DB DB DB ff 


From all parts of the continent, and 
from the lands beyond the sea, your 
brother Rotarians with their families 
will come to make and renew friend- 
ships and to plan a greater Rotary. 


Don’t let there be a gap where \ 
your face should be! Don’t let any- 
one say, “Why, where’s 
Don’t rob yourself of the best an 
brightest four days you are likely to 
have until the next Rotary Conven- 
tion! BE.THERE! 





“It’s Cool in Duluth” But we are 
going to make it the warmest little | 
city on the map for each of those 
four August days—each day’s pro- | 
gram will be a little better than the 
last. 


bring the family! | 





DuLuTH Rotary CLuB) 


All Information Gladly Given on Application to the Secretary, 
A. A. MICHAUD, Wolvin Building, Duluth, Minn. 
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Messages 


from the 


President 


PAUL P. HARRIS 












































Rotarianism is a step in the evolution of humanity and in the emancipation 
of man from the exactions of unceasing servitude to the interests of seif. 








Rotary Flourishes Best in Countries Where 
Business Standards Are Highest. 


During the last few days the mails have 
brought us letters from a half hundred 
\merican cities, a half dozen British cities, 
besides cities in Canada, Germany, France, 
Switzerland and Argentine; all, save the 
letter from Argentine, fairly redolent with 
hope and enthusiasm for Rotary; and why 
not that from Argentine? 


Our correspondent, Mr. Enright, who is 
the representative of the Chicago Associa- 
tion of Commerce at Buenos Aires, says 
that it is because business men of the South 
American countries are not as yet suffici- 
ently adyanced in the ethics of commerce 
to understand co-operation or to under- 
stand Rotary. They wish no one but them- 
selves success and their conception of good 
business policy is to guard closely all busi- 
ness secrets, 

Elmer Murphey of the Chicago Club, who 
precipitated the organization of the Jack- 
sonville, Florida, club last winter, tried also 
to organize a club in Havana, Cuba. When 
he came back he said: “I could have or- 
ganized one, all tight, but I would have had 
to change the scheme somewhat. If I had 
started out to organize a club the purpose 
of which would be to teach those fellows 
new ways to trim each other, I would have 
had every man, woman, maid and child 
knocking at my door.” 
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Mr. Murphey is in Italy now and it is his 
purpose to sow Rotarian seed all over the 
continent of Europe, but he tells us cont 
dently that his real work will begin whe: 
he gets among people further North, among 
people who believe that permanent success 
must necessarily be built upon integrity 
and humane consideration of the interests 
of others. 

Is it not gratifying to know that Rotary 
thrives best where business standards ap- 
proach nearest to the ideal? 





Success. 

Six million per year? Yes, and the fight 
for more is just as fierce as the fight for 
the first dollar. The law of supply and de 
mand has some significance in its applica 
tion to all commodities except dollars 
There is no limit to the demand for dol 
lars. Give a man as much of anything else 
as he can possibly use or dispose of and 
he will cry quits, not so in the case of the 
dollar. He will have more dollars and he 
will sell himself to get them, if only for 
the purpose of having more than someone 
else. If one has few, he wants many in 
order that he may outdo him who has few. 
Give him many and he must have more in 
order that he may outdo him who has 
merely many. Give him more and he must 
then have most. Positive, comparative and 
superlative in breathless haste. 
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Who gets the worst of the fight, the man 
who wins or the man who loses? 


That depends. Hats are off to winners, 
but the world has now progressed to the 
point where it demands an open and above 
board win; and then again, the question 
is, who gets the worst of the fight, the 
man who wins or the man who loses, and 
not who does the world think gets the 
worst of the fight. We are talking of the 
men themselves, the winner, the man whose 
income is six million per year, and the 
loser, the man whose income is merely suf- 
ficient to meet the requirements of him- 
self and his family, with a reasonable pro- 
vision for old age, sickness and things 
really worth while. Dr. Pearsons earned 
and saved many millions, but he had a 
real purpose in view; and what’s more, he 
achieved it. The man whose income is six 
million per year will be able to leave a raft 
of money to the boy who comes after. The 
boy will be able to swim in bubbling water, 
and he will do it, too, and he’ll get every- 
thing else that’s coming to him and that 
money can buy. Incidentally, of course, 
every laudable human ambition will be an 
nihilated, and _ initiative, resourcefulness 
and independence will be crushed out, but 
it’s an age of sport, splendor and speed, 
with no let u~ on account of the presence 
of such trivial things as icebergs. 

Mr. Dolliver said: “Give a boy ten 
thousand dollars and it will be bad for the 
boy, and won’t do the ten thousand dollars 
any good, either.” What about the boy 
who inherits millions instead of thousands? 
What kind of a fight is he going to be able 
to put up against the hundreds of tempta- 
tions those millions will bring into being? 
The chances are that the winner’s son will 
be taking his coat off at about the same 
time that the loser’s son, after having made 
a good name for himself, is putting his on. 
Adversity has made many a man. It helped 
vou a lot and it was a veritable life saver 
for me. You probably developed more real 
character that year you lived on ham sand- 
wiches and snowballs than you would have 
in a four years’ course at Harvard. 


If the money in this world which is do- 
ing its possessors more harm than good 
could be diverted to charitable purposes, 
charity would have no financial problems; 
and it would be unnecessary to intercept 
the course of any decent, honest dollar go- 
ing on about its business without homi- 
cidal intention. 


They have made a law in Oklahoma lim- 
iting the amount which a person may take 
by inheritance, to ninety-five thousand dol- 
lars. There is no limit to the amount one 
may accumulate if his fancy runs that way. 
The chances are that while a man is mak- 
ink money for himself he is serving society 
in some manner. When he dies the serv- 
ice ceases. 


But, someone will say, such laws are so- 
cialistic, and as they remove one of the in- 
centives to industry, they stand in the way 
of the world’s progress and are stumbling 
blocks in the road to They may 
be socialistic in tendency but do they really 
interfere with the world’s progress or stand 
in the way of success? 


success. 


That depends upon one’s conception ot 
the world’s progress and of individual suc 
cess. If the world’s progress is toward the 


centralization of wealth in the hands of a 


few, and success means merely the acqui 


sition and retention of wealth, then it is 
true that such laws are obstacles to prog- 
ress and success; but if progress is ad 


vancement toward enlightenment and the 


realization of success is to be found in the 
consciousness of having done a grown 
man’s part in the world’s work, then such 
should be per 


laws are not obstacles and 


mitted to stand and the more there are of 
them the better for all concerned. 


Yes, 


success. 


Rotary stands for success—real 


Let Trade Divisions Meet At The Duluth 


Convention. 
The most national feature of the Na 
tional Association is the Trade Division 
plan. In other aspects the National As 


appears as an aid to the effici 
clubs. In the Di 
National A 


entity of 


sociation 
ency of the individual 
SSOc!I 


visional plan, we see the 


ation for the first time as an 


itself, divided for the 
plishing one of its national objects 


National 


which is 


purpose of accom 


You are a member of some 


Association the membership of 
confined to representatives of your line ot 
unwieldy organiza 


trade. It is a great 


tion and the men you meet at conventions 


are not always properly representative of 
their still 
haps derive some benefit from them. 

Your trade division in Rotary is a com- 
pact little 
of representative men in your line who are 
for each other. 


lines, and you attend and per 


national organization made up 


charged with desire to do 

Call a little convention of your own at 
Duluth. Let the hour and day be decided 
by the National that interfer- 
ence with the regular convention program 


officers, so 


may be avoided, 
It is sincerely to be hoped that each and 
every Division Chairman will be present 


at the convention, and that he will see to 
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it that all other Rotarians in his line are 
there. It will be a rare opportunity. Let 
us make the most of it. 


The Rotary Club of Chicago. 


Glancing in memory backward over my 
various messages, I do not recall that | 
have ever even made mention of my own 
Rotary Club, though I have called special 
ittention to the work of many other clubs 
which are affiliated with the National As- 
sociation. 

My failure to do so is attributable to 
the fact that I have felt that the interests 

the National Association demanded of 
me a perfect temporary divorcement from 
the affairs of the Chicago Club. Perhaps 
he who succeeds me will deem it proper 


to make amends for my dereliction. 

[ have been doing a good deal of preach- 
have been engaged in the Na- 
Rotar- 


Ing since | 
tional work, but there are Chicago 


ians from whose unassuming lives much 
tronger lessons than those I have been 
teaching may be drawn. 

AT 2 = ) - 

\ly work in Rotary is nearly done. 

May my Vespers prove to be the real 


Matin of the influence of the Chicago Club 


Rotary. 
PAUL P. HARRIS, 
(Attorney-at-Law, 
No. 127 North Dearborn St., Chicago) 


ADVERTISING A ROTARY CLUB. 

The Rotary Club of St. Joseph (Mo.), 
found itself being criticized by people who 
misunderstood the principles or workings 

a Rotary Club or desired to have others 
misunderstand them and as a rebuke to its 
ritics and an assurance to the public that 
the Rotary Club is nothing to be ashamed 
the St. Joseph Club purchased large 
half-page space in the daily newspapers and 
ot up an educational display advertisement 
their Rotary Club and Rotarianism in 
general that was “a corker” and undoubt- 
edly corked up all the vials of criticism. 


of, 


for 


° 











ry. ‘ c) Pe 
The Sears & Simpson Co: 
Columbus, Ohio 


Printers and Lithographers 


Specialists in Catalogs, Color Work, Bonds, 
Stock Certificates, Checks and 
Artistic Stationery 


| sit Tn te 


WALTER J. SEARS, President 
Member Columbus Rotary Club 











A ROTARIAN AT WORK 


MR. ROBERT ROBERTSON 
.(In the Center) 


Pres. Oakland (Calif.) Rotary Club 
Proprietor Cape Ann Bakery 


As usual Robert is making everyone near him 
feel happy. 


We are endeavoring to get copies enough 
of these newspapers so that we may send 
one to each club. 


Mr. O. E. Martin, who is president of the 
Martin-Barnes Dry Goods Co. of St. Jo- 
seph and chairman of the Rotary Club's 


Publicity Committee, makes the suggestion 
that at the Duluth Convention there should 
be a display of all publicity articles ané 
advertisements that have been gotten out 
by the various clubs. It is a good sugges 
tion and President Harris has appointed 
Mr. Martin as chairman of a committee to 
put it into effect. 





Do You Ship to Kansas City? 
If not, Why? | 


Quick delivery and saving in freights by 
warehousing with us, or consigning col- 
lective cars to us for distribution. 

All details of Branch House business 
at only a nominal cost. 

Tell your friends about us. 


Clagett Storage & Transfer Co. 


KANSAS CITY, MO. 
(W. 8S. CLacerr, Member Kansas City Rotary Club) 
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WHAT THE CLUBS ARE DOING 





BELFAST. 


It may interest some of your readers to 
know a little about the Ratary movement 
in Belfast, Ireland, and | have pleasure in 
stating a few facts regarding the origin 
and history of the club in this city. 

The club was organized in August, 1911, 
by Mr. W. Stuart Morrow, a Dublin man, 
who had returned from America, and _ in- 
troduced Rotary into Ireland for the first 
time, by organizing a club of 98 members 
Dublin. 


in 

Encouraged by the success of his efforts 
there, he came to Belfast, and in the few 
short months since we have been estab- 
lished as a club, our membership of 143 
embraces practically everything that 1s 
best and most representative of our pro- 
fessional and commercial life. 

Our president, Mr. William Wallace, 


whose photograph I enclose, is one of the 


principals in the world famous firm of 
Cantrell & Cochrane, Ltd., Aerated Water 
Manufacturers, Belfast, Dublin and Lon 
don. Mr. David Motherwell, our vice 
president, is manager of Messrs. David Al 
len & Sons, Limited, of Belfast, Harrow, 
Dublin, London, etc., etc., one of the 


largest, if not the very largest printing and 
billposting establishments in the British 
Isles, and similarly with-each member of 
the committee in his particular vocation. 

Rotary is becoming quite popular in this 
city, and our weekly luncheons’ and 
monthly dinners are well patronized by the 
members, 

A hearty invitation is 
Rotarians to join us at any time 
pen to be in our city. ° 

We have had the question of affiliation 
with all the British Rotary Clubs under 
consideration; but the movement is too 


accorded to all 
they hap 








JOHN GERTS 


1556 DAYTON ST., CHICAGO, ILLINOIS 


Manufacturer of 


PIANO STOOLS AND 
BENCHES 


We are in business to serve. 

The better we serve you, the more suc- 
cessful we both will be. 

May we serve you ? 


BYRON O. JONES, Manager 
Member Chicago Rotary Club 











MR. WILLIAM WALLACE 
President Rotary Club, Belfast, Ireland 


young in these countries to permit « mn 
plete organization 

We are always interested to receive if 
erature and suggestions, and I shall é 
specially please if club  secretari will 
place my name on their mailing lists, se 
that our club may keep in touch with tl 
latest and best ideas 


HUGH BOYD. Secretary 


CHICAGO. 

Many exchange communications mie 
to the office of The Rotary Club of | 
cago from the clubs of other cities whicl 
bear only the post-mark as a means 
identification of the origin of the messages 
nd this is often indistinct 





| “‘We have pleased our patrons 
40 Years” 


FLOWERS 


J. NEWMAN & SONS (inc. 
24 Tremont Street - BOSTON, MASS. 


Orders telegraphed to 
all parts of the world 








Telephone YOUR orders when convenient 





| 
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New Perkins Hotel 


Portland, Oregon 


Most Centrally Located 
Modern Throughout 


EUROPEAN PLAN 
MODERATE RATES 
Auto Bus Meets Trains 


L. Q. SWETLAND, Manager 





| 
| 


| 








(Director National Association of Rotary Clubs) 











| 

7 
Hotel Griswold 
| Detroit, Mich. 
| A strictly modern and up-to-date hotel. 
| The finest cafe west of New York. 
| 





European Plan, $1.50 per day and up 


The Postal Hotel Co. 


| 
| Proprietors 





Re presented in Detroit Rotary Club 











Going to Denver ? Be sure to call on 


THE G. M. HARRIS CURIO CO. 


Wholesale and Retail 


Genuine Navajo Blankets, Mexican 
Japanese Curios, Indian Bead Work 
Native Cut Stones 
Opposite Savoy Hotel, Cor. 
Broadway and 17th Ave. 
Correspondence Invited 


DENVER 











International Press Clipping Bureau 
623 So. Wabash Ave. : CHICAGO U. S.A. 


Advance Information 
Furnished on any Subject 


Rotarians Write us. 











OH, YOU BUSINESS MAN! 
“We may live without poetry, music and 
art; 
We may live without conscience and live 
without heart; 
We may live without friends, we may 
live without fads; 
But business today cannot live without 
ads.” 
—Monroe (La.) Star. 
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It would assist the various Rotary Clubs 
locally in emphasizing the club prominent- 
lv with its members, and would also pro- 
mote acquaintanceship between the clubs 
of the various cities if the name of the par- 
ticular club issuing notices and letters is 
given clearly and prominently. 

Apropos of the subject of Service, of 
which we hear so much in Rotary, I would 
call your attention to some of the Axioms 
for Success of Mr. John J. Mitchell, one 
of the great bank presidents of Chicago: 

“The man who would succeed must be 
efficient.” 

“He must give better service than his 
competitors can.” 

“He must build up an organization as 
nearly perfect as humanly possible.” 

‘He must never be content with results 
that can be bettered.” 

“He must not run his bank, his store, his 
railway, with the idea of making the most 
possible out of those unfortunates who 
have to patronize him, but of making his 
service such that no one will want to pat- 
ronize any competitor.” 

Also you should note the full page ads 
of the Burlington System headed “Willing 
ness to Serve,” and describing an organ- 
ization animated from the top to the bot- 
tom by the spirit of service, and the desire 
to give pleasure and attention. 

H. W. DAVISON, Assoc. Ed. 





CLEVELAND. 


The fifteenth regular meeting of the Ro- 
tary Club was held at the Chamber of 
Commerce, 6 P. M., Monday, April 8th, 
1912. There were fifty-eight present, H. T. 
Beidler, vice president, presiding. 

It was moved by Mr. J. H. Kline, sec- 
onded and carried that the president ap- 
point two delegates to attend the National 
Convention next August, at the expense of 
club. 

Mr. J. C. Brainard moved that the by- 
laws be changed to read that notices be 
sent out five days previous to meetings, 
instead of ten days, carried. 

Mr. Wm. Downie drew the prize Jandus 
Fan, donated by Mr. J. H. Worbs, of the 
Adams-Bagnall Electric Company. 

The Davis Automobile Company enter- 
tained the members with moving illustra- 
tions on the manufacture of the “E. M. F. 
20,” and “Flanders 30.” 

The notices for the May 6th meeting 
were printed on a large, beautifully litho- 
graphed bond or stock certificate form and 
each notice was therefore a certificate of 
admission to the Union Club, where our 
monthly dinner was held. 

The L. S. & B. Illustrating Company 
furnished the program on “Examples of 
Commercial Art.” Mr. W. J. Luck, mana- 
ger, and J. W. Bowles, art critic of the 
company, did the talking. 
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We had a double-header prize drawing, 
including a gold scarf pin given by E. S. 
Quinlan, The Bowler & Burdick Co., 
jewelers, and $25.00 worth of Wet Paint 
— proof) given by The William Downie 
Co 





COLUMBUS. 


The Columbus Rotary Club, not yet a 
year old, is having a steady and healthful 
growth. The present membership repre- 
sents seventy of the leading concerns of 
the city, and more will be added as quickly 
as a conservative examination of eligible 
candidates will permit. We look forward 
to a membership of at least 200 within the 
next year. 

The club is holding bi-monthly meet- 
ings, which are growing in interest and 
profit, as the members are coming to un- 
derstand the purpose and mission of Ro- 
tarianism. They are entering into the 
work of the club with enthusiasm. 

The club has taken up the consideration 
of civic questions and at a recent meeting 
was highly entertained by Member Dudley 
Scott, who presented the financial status 
of the city, and urged care in voting an 
increase of the bonded debt for a civic 
center. 

On April 18, Mr. W. A. Grieves, Supt. 
of the Welfare Department of the Jeffrey 
Mfg. Co., gave a most interesting address 
concerning the work of which he has 
charge in the largest manufacturing plant 
in our city. Both he and Member Dear- 
dorf, General Superintendent of this Com- 
pany, extended the club an invitation to 
spend a day in visiting the plant, and this 
will be done at an early date. Indeed it is 
planned to make such visitations to all the 
large concerns represented in the club, 
thus giving our members first-hand infor- 
mation as to the organization and output 
of each concern. 

On last Thursday evening, May 2, the 
club and invited guests took dinner at the 
Ohio Club and heard a most vital and in- 
spiring message on the “Morality of Ef- 
ficiency,” by David Gibson, the well-known 
editor and publisher, of Cleveland. The 
address was not only replete with anec- 
dotes and eloquence, but sounded on a 
high level the commercial philosophy of 
the 20th century. It was in fact a fine 
presentation of Rotarianism, as it is to be 
lived in the daily walks of men. Above 
the dollar is the man; beyond the grind of 
the system is the play of the affcctions; 
running through the laws of efficiency is 
the spirit of brotherhood, beside the cost 
sheet is the log-book of the heart’s hopes 
and aspirations—this in substance, was the 
message, and this, if the writer mistakes 
not, is the core and kernel of Rotarianism. 
It is a great and far-reaching message, 
working its way into the shops and mills 





Ask Your Dealer or Send Direct 
for 


Marbleite Elastic 
Floor Finish 


The real material, made of the hardest 
gum. 

Tough, Elastic and Durable. 

Does not scratch or mar white. 

Dries hard over night, on old or new | 
floors, properly filled, or on stained or | 
painted floors. 

Equally adapted for standing work, for 
use in Bathrooms, Kitchens, or on Lin- 
oleum, where durability is desired. 


Manufactured solely by 


Wm. G. Hodgson, Rotarian 
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Every Rotarian of another city is your friend. 
Influence business to these friends. 











owes Owe CeNT ‘wa YEaR = WaTER 6 ¥_ SATURDAY 

ALL WEATHER RECORDS SMASHED AS a 
COLDEST DAY OF WINTER Whether 
LIONS FROM the mercury 
oc } “Se D> 4 is up or down 
‘ SWEEPS 3 gst 4, an advertising 
TOWARD en ¥ RSG » thermometer is 
ee Se Fes eam ld ~ _ an object of daily 
i pennsyll interest. Ilundreds 
= mow om ows = 4 of customers and pros 
noe te Soy Gur pective will go out of their 
auenun way to see it and your 
> name on a Taylor thermom 

%, eter reminds them of you « 

stantly. It makes no difference 
what you sell you can tell your 





é business story better, longer and 
5 cheaper on Taylor Adv. Thermometers 
than in ene any other way. rite us 











% today on your business stationery, stating 
otheial position, and we will send, without 
charge, our No. 292 thermometer—as a sam 
ple, in addition to our literature—Write today 
Taylor Bros. Co. 
(Rotarians) ALL WEATWER RECORDS 
Rochester FOR ROCHESTER BR 
N.Y 
Y > Two Siraight Hours Mercury 
“ Where the Good — — 
Thermometers o ~. 
Come Krom” 4 ee Pa’ 
of orate NS Fi 
EF 7o OT WIMUIS: 9: 
oes EN-ROUTE TO 3 
WOOSIERSTATE f=, 
rae eT Neded-ny 5 aad 




















Page Forty-one 














THE NATIONAL ROTARIAN 
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Size Ix2 inches. 





Gummed 
Labels 








Printed to order in 2 colors 
and postpaid. 


Send for Catalog showing 
different sizes and styles. 











Fenton Label Co. 
| Philadelphia, Pa. 











Did you ever try to influence some business 
in another city to a Rotarian of that city? It 
can be and has been done. 


‘CONSIGN 


shipments of household 
goods to the 
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ORCUTT 


Storage, Packing 
and Moving 
Company 
4720-22-24-29-31-33 Easton Ave. 


_ SAINT LOUIS 


_ Fire Proof Warehouses 











(Member Saint Louis Rotary Club ) 
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and stores, into the souls of men, 


every- 
where, and is the best and noblest product 


of the new century. 


BUCKEYE JUNIOR. 





DALLAS. 

The Dallas Rotary Club takes this first 
opportunity since its affiliation with the 
National Association to extend the hand of 
good fellowship to all other clubs in the 
association. 

We are proud indeed to be admitted into 
such good company, and we make our bow 
with some timidity as a new-comer is sup- 
posed to do. However, we come into the 
Association after nearly a year of activity, 
development and growth, well grounded 
in Rotarian principles and enthusiastic for 
the attainment of Rotarian ideals. 

The Dallas Rotary Club 
membership of exceeding 
meets every Thursday noon for lunch at 
the Oriental Hotel. It has never missed 
a meeting and these luncheons are always 
well attended. The membership has been 
carefully selected among the larger and 
most representative business concerns in 
Dallas and in consonance with the Rotary 
idea; only one representative from each 
distinctive line is admitted to membership. 

Early in the formation of the club a 
Constitution and By-Laws were adopted, 
and so carefully were they prepared that 
they have already weathered the storms oi 
the formative period in the Club’s history. 

A splendid spirit of mutual helpfulness 
pervades all the members, and everyone 
seems to take a delight in doing business 
with and influencing business to his fel- 
low-members. Some time ago one of the 
members declared his desire to give away, 
at the next meeting to be held, an electric 
iron; immediately there were offers from a 
number of other members to give away 
various articles in their respective lines, in- 
cluding among other things five one-pound 
cans of coffee from C. F. Blanke Tea & 
Coffee Company; two brass candlesticks 
from the Dallas Brass Works; a navajo 
blanket from the G H. Schoellkopf Sad- 
dlery Company; a setting of eggs from E 
F. Riek; a $25 suit of clothes from the 
Matthews Company; fifty feet of hose from 
the Briggs-Weaver Machinery Company; 
a fancy vest from Slaughter-Benham Com- 
pany; a pair of $6 shoes from Lee New- 
bury, etc. 

These offers came so numerously that we 
have been able to award two prizes at each 
weekly meeting for several months, and it 
seems that the awards will likely continue 
indefinitely. The prizes are given in the 
following manner: At each meeting all 
members sign a numerical list and from a 
hat containing a duplicate list of numbers 
the donor of the prize takes the number 
and the man whose name appears opposite 
the corresponding number on the list is the 


comprises a 
seventy and 
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fortunate recipient. This furnishes an 
added zest to our meetings. 

A cordial invitation is extended to any 
Rotary members of sister clubs to attend 
our weekly meeting on Thursday of each 
week whenever they may happen to be in 
Dallas. 

LAWRENCE MILLER, Assoc. Ed, 


DES MOINES. 





I am enclosing you a clipping from yes 
terday’s paper, relative to the work of im- 
proving the civic center of Des Moines. 
Work of Improving River Front Begun by 

Boosters. 

With the planting of trees and shrubs on 
city hall grounds, 300 business men of the 
city launched a movement for the beautifi- 
cation of the river front this morning at 
11:30 o’clock. Boosters of the city, with 
spades and shovels, did the first construc- 
tive work. 

Delegations seven commercial 
organizations planted trees whicn were 
named for the societies. Len Harbach, 
who for five years had been president of 
the committee in charge of preliminary 
work for a civic center, was a leading fig 
ure in the ceremonies. 

Each organization had a large delegation 
present, and there were many representa 
tives from the various improvement leagues 
on hand to assist in the celebration. 

The Des Moines Gas Company notified 
the city of its willingness to improve the 
river front along the gas works. 

The boosters who planted trees will act 
as an advisory committee while the work 
is on, 

As a side light upon this announcement, 
you will find it interesting to know that the 
chairman of the General River Front Lm- 
provement Committee is F. O. Evans, a 
prominent member of the Rotary Club. 
The’ representative of the Commercial 
Club is Len Harbach, also a Rotarian. The 
representative of the Retail Grocers’ Asso- 
ciation is George Mercer, also a Rotarian. 
The representative of the Admen’s Club is 
O. R. McDonald, also a Rotarian. The rep- 
resentative of the Real Estate Association 
is Mack Olsen, who is the president of the 
Des Moines Rotary Club. 

For a number of years Mr. Harbach and 
some others have been actively interested 
in improving our river front, but up to this 
year has been able to make but very little 
headway except in gradually getting public 
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I Hotel, Railroad, Steamship 
and Restaurant 


Linen Manufacturers 


Large Stock of Linens Woven Especially For 


HOTEL USE 


Table Cloths, Napkins, Tops, Table Damask, 
Sheets, Towels, Crash Toweling. Doylies, Etc. 
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Did you ever try to influence some business 
in another city to a Rotarian of thatcity? It 
can be and has been done. 


GOLD SEAL 


CHAMPAGNE | 
URBANA WINE CO.| 
Sole Makers 
URBANA,N.Y. | 


AMERICA’S BEST 


Equal to the 
Choicest Imported Brands 





Fermented in the bottle 
by the French Process 


WHY PAY IMPORT DUTIES 


For Sale by all Leading Dealers 
Served at all First-Class Hotels 
Restaurants, Cafes. Clubs, Etc 
Go_p Seat 
Special] Dry: 
Una Mice Gomporg 
Cl 


EDWARD S. McCGRATH 
General Representative 
36 Whitehall St. N. Y. 
Membsr of Rotary Club of N.Y 
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sentiment up to a place where the people 
were anxious for it. 

The proposition was put up to the Ro- 
tary Club this year and every member of 
the club has been actively engaged in the 
work since. 

In order to make it appear that it was a 
broad general movement backed by all of 
the commercial bodies of the city, the com- 
mittee above named, are serving on a gen- 
eral committee which meets once a week 
to carry on the work. 


[This is the first activity of the Rotary 
Club on civic improvement lines and will 





be a lasting monument to the club when it 
is completed. 

On Thursday, April 25th, the Des Moines 
Rotary Club met at the factory. of the 
Evans Piano Company at the request of 
F. O. Evans, one of the very active Ro- 
tarians of Des Moines. 

The Evans Piano Company manufac- 
tures the Evans Artist Model Piano, which 
is equal in every way to the best piano 
that is made, and has some improvements 
that have been designed by Mr. Evans 


himself and are not found upon any other 
piano. 

There were eighty-five Rotary members 
present and they were taken step by step 
through the factory, shown every process 
in the development and manufacture of 
Evans pianos. After this a luncheon was 
served in one of the work rooms and the 
enclosed picture taken. 

Frank Evans then gave the members a 
talk, in which he sketched briefly his busi- 
ness career and the things that led up to 
his engaging in the manufacture of pianos, 
and with one of the Evans Artist Model 
Pianos mounted on a raised platform dem- 
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onstrated why this piano was sold in every 
state of the Union and many foreign coun- 
tries, why he was able to send it out on 
thirty days’ free trial and never have one 
returned, why he was able to give a life- 
time guarantee with every Evans Artist 
Model and why Des Moines should be 
proud to have such a factory, such a piano, 
and such a man. 

A handsome gold cigar lighter was given 
each member present as a souvenir of the 


occasion. O. R. M’DONALD, Assoc. Ed. 
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| KEWANEE BOILER COMPANY | 


(STEEL) 


| FIRE BOX HEATING BOILERS 
| WATER HEATERS AND TANKS 
| CGARBACE BURNERS 

AND POWER BOILERS 


27 W. Lake St. 


J. P. DUGGER, Secretary, (Member Chicago Rotary Club) 
St. Louis Manager, OTTO DIECKMANN, Jr., (Member Saint Louis Rotary Cluj) 
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Chicago 
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NEW YORK. 


At the regular monthly dinner of the 
New York Rotary Club held April 11th at 
“Murray’s,” thé annual election of officers 
was held. V. Clement Jenkins, last year’s 
vice president, was elected president, and 


Eugene G. MacCan was re-elected secre- 


tary; in fact there was no opposition to 
the report of the nominating committee, 
and a single ballot was cast for the names 
presented. 

The other officers elected were: Vice 
President, Jas. D. Kenyon; treasurer, W. 
G. Gilbert; registrar and statistician, C. W. 
Brazer; sergeant-at-arms, John W. O’Con- 
nell. Directors: V. Clement Jenkins, Eu- 
gene G. MacCan, W. C. Gilbert, F. B. 
Sutherland, M. D., Orrel A. Parker, and 
W. M. Clayton. 

Mr. Jenkins received an enthusiastic re- 
ception when he assumed the chair. The 
treasurer, in turning over his books, made 
the very satisfactory announcement that 
the club had then in the treasury nearly 
$500.00, and no unpaid bills, the financial 
high water mark of the New York Rotary 
Club. 

During the twenty minutes given up to 
the exchange of business an innovation 
due to the new president, a considerable 
number of orders were exchanged and 
Mr. Jenkins announced that there would 
be an interval of this time devoted to the 
exchange of business at every meeting for 


the members to bring any orders they had 
to them with them in the future. 


After all the regular business of the 
meeting was over the president introduced 
Mr. Chas. W. Williams, assistant to the 
president of Oberlin College, who gave a 
most interesting lecture, illustrated with 
stereopticon views, on a trip across the 
Isthmus of Panama, seeing the great canal 
and around South America. Mr. Williams 
pointed out with great emphasis the great 
advantages to American trade with the 
opening of the canal, and shortening the 
distances between the Eastern ports of U 
S. A. and the Western parts of South 
America, provided we build up a merchant 
marine to carry our merchandise so as to 
be able to compete with our European 
competitors. 

The lecture wag intensely interesting and 
Mr. Jenkins suggested that the members 
wishing more information as to business 
possibilities in South America ask ques 
tions and Mr. Williams would be pleased 
to answer same. Many availed themselves 
of this opportunity and some very good 
information given by Mr. Williams 
and the lecture benefited many of the mem 
bers and was enjoyed by all. 

The meeting was one of the best at 
tended and most enthusiastic in the his 
tory of the New York Rotary Club. 


WM. M. CLAYTON, Assoc. Ed 
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Do You Really Want to Collect Those 
Slow Accounts? 


Then Brother Rotarians you should try our special “service” to 
assist you in collecting—a service that can be depended upon to give 


results in reporting and remitting promptly without overcharges. 








mean what we say—50%. 





Our draft exemplifies this service by producing an average of 
50% returns—when used correctly. 


SMITH & SMITH, 
171 Broadway, New York City 


Commercial Collectors for 
Wholesalers --- Manufacturers -- 


J. KENDALL SMITH, Member New York Rotary Club, 


You should try it out. We 


Jobbers 





J. L. OLIVER, Member Cincinnati Rotary Club 
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PHILADELPHIA. 





Rotarian Ryland W. Phillips, of the Phil- 
ips Studio, has been elected president of 
the Professional Photographers’ Society of 
Pennsylvania. 

It may be of interest to other Rotary 
Clubs to know that we have established an 
employment bureau. The names and ad- 
dresses of good help, both men and women, 
are furnished to the secretary; also vacan- 
cies that have occurred; and these are sent 
to the members in the weekly letter. Help 
recommended to Rotarians is sure to be of 
rood material. 

The Glasgow Committee has been ap- 
pointed, and the chairman is in active com- 
munication with the Rotarians in that city, 
beyond the seas. One of the committee- 
men, Mr. Dechant, is sailing for Europe, 
and will visit Glasgow and other clubs that 
an be included in his itinerary. 

\t our April meeting, eighteen new mem- 
bers were elected. The Club was addressed 
by William J. Burns, who gave an interest- 


his experiences; followed by 
our honorary member, Chief Webster, o 
the Engineering Department of our city 
whose subject was “Improvement of Phila 
delphia,” dealing especially with the street 
system. 

The May meeting will be held at Ku 
gler’s-on-the-Delaware, featured by an at 
ternoon of sport, followed by a shad dir 


ing talk on 


ner. The Committee is working hard to 
make this a success, and a report will fol 
low in the next issue of the National R 
tarian. 


Rotarian John R. Livezey, cold storag: 
insulation, etc., reports that their business 
in the construction of refrigerators, col 
storage buildings, and the sale of insulating 
material, has far exceeded that of last year 
The same thing can be said of their pip: 
covering business, and they are very busy 
in that line. 


CHAS. A. TYLER, Assoc. Ed 





PORTLAND (Ore.). 
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The amount of business that originates 
from the one hundred and fifty heads ot 
firms from as many different lines is 
startling. Undoubtedly co-operative pat 
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| 350 Rooms. 
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ronage between them would be suthcient 
line represented. The problem in the Port 
land Rotary Club has been to establish this 
co-operative plan. 

It may be of interest to other Rotary 
Clubs throughout the nation to know how 
we are working. First, we strive to be 
come acquainted with each other person 
ally. Each Rotarian who sells another Ro 
tarian anything tries to make a friend by 
so doing. This on the wise principle that 
we do business with our friends, not ou 
enemies. 

Every week we have a different Chair 
man and he spends five or ten minutes be 
fore the beginning of the program discrib 
ing his business, method of operation and 
plan for the future. The number of sci 
entific and business facts this educes makes 
it one of the most interesting features of 
our programs. But perhaps the most 
unique plan of all is the roll-call. Every 
man present rises to his feet in his turn 
and tells his name and his business. If he 
is in the market for any commodity pur- 
veyed by Rotarians he announces it 
to sustain comfortably the firm of each 


For instance, one of our Rotarians is 
building a house and states that he is in 
the market for building supplies, roofing, 
finishings, some furniture and a refrigerat 
ing system and a number of other things 
that the Rotary brethren could supply 


Lhe man | the grocery busiress Wants 
which to build a new store, a 

makes that fact known 

The plan is really proving most effective 
and it adds immeasureably to the good 
fellowship and club loyalty that is the best 
side of Portland Rotaryism 

The public spirit side of it is intensely 
ictive now, as 1s indicated by the subjects 
discussed during the last month Or 


test 


\pril 30th we celebrated Garden Contest 
Day, Rk. R. Routledge was chairman; Phil 


S. Bates, Howard Evarts Weed and the 
writer were speakers to the subject anc 
described Portland’s progressive School 
Garden contest, which has enlisted 10,000 
boys and girls in the useful and interest 
ing work ot making gardens out of weed 
grown vacant lots, littered back yards, and 
semi-jungles, making productively beaut 


ful spots out of waste places. Elbert Hub 
bard was a guest of the club on this day 
and falling in with the subject declared that 


every man owes it to himself to spend halt 
his time working in the soil 


On May 7th the Oregon system of law 
held the attention and Ex-United State 
Senator C. W. Fulton gave his opinion rel 
ative to the Initiative, Referendum and 
Recall President Frank C. Riggs of thi 
Rotary Club presided 

And then, lke an unexpected gent 
touch, the program of May 14th was given 
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Gamble-Robinson Com, Co,, Minneapolis, Minn. 
ist Truck, Feb, 2, 1909—3 Ton; since that 
date 1-1% Ton and 3-3 Ton—S in all 


They have proven their worth in eighty-four 


truck that has made good. 


interested in motor trucks, at least to find out 
what they can do for you. 


costly experiments. We would rather you would 
take their word for Wilcox Trux than ours. 


firms in your line who are using Wilcox Trux. If you decide that you want a truck let 
their experience determine whether or not it shall be a WILCOX. 


Member Minneapolis Rotary Club 


H. E, WILCOX MOTOR CAR CO, ‘wiuncceotis Minn.” 
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different lines of business 








There’s no argument about the merits of a 






Like all progressive business men you are 







The experience of others will save you 








We will gladly send you the names of other 
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» the sweetest sentiment of all in celebra- 
tion of “Mothers’ Day.” Dr. John H. 
Boyd, the Rotary minister, who is pastor 


of the First Presbyterian church here, pre- 
sided, and the speakers were Rev. Delmer 
H. Trimble and Rev. T. H. Walker. Ro- 
tarians are the busiest business men of 
Portland, but they were made to forget 
the routine that ordinarily occupies 


thoughts and time, and they thought of the 
other days and their beneficial works; that 
in this old world money and the getting 
of it are, after all, only incidental to the 
bigger purpose. Oscar T. Crosby, presi- 
dent of the Wilmington (Delaware) Trac- 
tion System, was alsoa speaker on this day. 

The Portland Rotary Club has taken a 
kind of leadership in the Good Roads 
movement in Oregon, the president is giv- 


SAN FRANCISCO. 


At our luncheon last Tuesday, Mr. E. | 
D, Price, the chairman, had previously an 
nounced that he would ask the members 
present for the number of orders they had 
placed with Rotarians during the past wee} 


and wrote them to bring with them t 
luncheon what orders they could. Ther: 
were 97 present at the luncheon, including 


10 guests. Practically all members had 
placed some orders, ranging from 3 in num- 
ber up to 70. One member had offered as 
a prize, the week before, an Electric Dia 
mond Suction Cleaner, to be given to the 
man who had placed the largest number: 
of orders during the week ending on that 
luncheon date. Mr. H. J. Brunnier, struc 
tural engineer, whom you met in Chicag: 
won the prize for having placed 70 orders 
with different members of the club. Dr. S 





ing personal direction to the improvement R. Levy, our chiropodist, had placed 65 
of a stretch of road that, neglected, has orders and C. K. Howe, the flag-maker and 
handicapped the development of a great decorator, had placed 66 orders. 

section in the West Willamette Valley, and The announcement of what the members 


the roll-call 
in whic 


had done was made during 
We have a roll-call every Tuesday 
each member stands up, tells his name, his 
firm name and his business, and it was dur 
ing this roll-call that the members mad 
the announcements as to the number 

orders they had placed and the orders the) 
were prepared to place at that meeting 
About one-third of the members had or 


the Club has been helped in the campaign 
to secure constructive highway legislation, 
the idea being that roads develop the coun- 
try and the country develops the town, and 
town flourishes it is because its 
men are prosperous. This, you 
see, puts public spirit and personal interest 
on the same side of the ledger. 
MARSHALL N, DANA, Assoc. Ed. 


when the 


usiness 
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| Protection is Better than Insurance 


Nearly all Disastrous Conflagrations, with the terrible loss of 
lives, could have been prevented by the prompt use of a 
Chemical Extinguisher. Four-fifths of all fires in cities are put 
out by the Chemical Apparatus of the Fire Department, but it 
takes time for the firemen to get there. 

Every Home, Store and Public Building should be provided | 
with Badger’s Hand Fire Extinguishers, which are always 
ready for immediate use. The cost is small and the expense 
of maintaining is comparatively nothing. 

Better than Insurance that does not save your valuable papers, 
furnishings and other treasures from fire and which cannot be 
replaced. The Extinguisher 
puts out the fire at the outset. 
Country Homes and Factories 
are usually located some distance from a 


Fire Station and should be provided with 


BADGER’S 40-GALLON CHEMICAL ENGINE 


When in need of Fire Extinguishers, or when you hear them mentioned, say 
“Write for catalogue and information to : 
34 PORTLAND ST. 

Badger Fire Extinguisher Co. sosrox 
Charles R. Edwards, Manager (Member of Boston Rotary Club) 
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ders with them to place during the lunch- 
eon. 

We promote acquaintanceship by num- 
bering the seats in the lunch-room and giv- 
ing out cards numbered from 1 up to as 
many as attend the luncheon, and the num- 
ber on the card received by the man as 
he enters the luncheon room determines 
the seat which he is to occupy for that 
luncheon. He then signs his name on the 
card and the collection of these cards 
gives us a roll of the members present at 
that luncheon. 

On the 13th of April, we had a luncheon 
in honor of the ladies of the Rotary Club 
and their friends and had an attendance of 
about 235 at the luncheon, 127 of whom 
were ladies. Each lady was given a bushel 
basket filled with samples and souvenirs by 
the various members. We also had a roll 
call of the members at the ladies’ luncheon 
in the regular manner and also there were 
enough prizes drawn by lot so that each of 
the ladies present received a prize (in ad- 
dition to the basket), the value of which 
ranged from $1 up to $25.00. The luncheon 
took two and one-half hours and if youcan 
believe all that you hear, it was a big suc- 
cess. They are now asking when the next 
one is going to be. 

We are going to take up for our slogan 
“A membership of 225,” and this will be 
followed up until we have that many mem- 


SEATTLE. 

[ was absent from the city for a peri 
and consequently was off the job for an 
issue Of course, that was the issue 1 
which things happened. 

On my return I found the Rotarian, 
which contained a picture (?) with the 
name of our Adonis-like President undet 
scribed, and to say that I was shocke: 
grieved and mortified, is to be very mild 1 


sensations. 
the scheme of the cos 


indifferent 


characterizing my 

As I understand 
mos, all things, whether good, 
or bad, are attributable to one of thre 
sources; viz. God, man or the Devil \s to 
the first, our knowledge of the nature 
the wise and beneficent Creator, | 
to believe that He had no hand in 
petration of so severe a caricature. 

[f man, in the shape of an iniquitous pl 
tographer was to blame, he should be 
pelled to commit hari-kari at 
thus relieve the world of a menace to 
ture generations. (The picture might fall 
under impressionable eyes.) 

It is only left to blame the Devil, wheth 
er the one in your office or the father of 
all evil, I do not know. If the 
catch him AND KILL HIM at once; if the 
latter, well, we can’t say anything. 

Really, and joking The Seattle 
Rotary Club is so infatuated with the per 
sonal pulchritude of its President, that we 


eacs 
+ 


once, 


rormer! 


aside. 











bers. would ask you to procure a picture of tha 
] 


R. R. mould of form, the late Roscoe Conklin, 


ROTHMOTORS 


Are True Rotarians 


—they keep on ROTATING, never tiring in their duty, giving power to 
all your machinery, and satisfaction to yourself and all your employes. 


ROTHMOTORS &: BEST Electric Motors Made 


ROGERS, Secretary. 























ROTH BROS. & CO. 


(G. A. Roth, Member Chicago Rotary Club) 
1411 West Adams Street, Chicago, Illinois 


243 Canal Street, New York City | 
Head Building, Philadelphia Keenan Building, Pittsburgh | 
126 W. 2nd St., Cincinnati 1106 Cass Ave., St. Louis 
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tone it down just a WEE bit and run it 
for Shorrock. This would not only be an 
act of justice but would right a great 
wrong. 
The Seattle chapter of the Rotary Club 
still doing things and we have the con- 


ceit to think we are a model for others to 
follow. 

The percentage of attendance for the 
first fifteen meetings of 1912, is greater 


than for any preceding year, and bear in 
mind that our meetings are held weekly. 
The average attendance has been 99 mem- 
bers. 

The meetings are looked forward to not 
only as a time of rest and refreshment, but 
as times of intellectual and business bene- 
fit. With each meeting the intimacy of the 
members increases, and the cheerful greet- 
ings on the street add a pleasure and zest 
to the eternal dollar chase. 

At our last evening meeting there were 
about 200 present. We listened to a talk 
on the Panama Canal from Mr. Hefferman, 
who is owner of one of the largest ship- 
building plants on the coast. He had nu- 
merous lantern slides which he prepared 
himself. His talk placed us in more inti- 
mate relations to that wonderful work than 
had all of our previous reading. 

The Secretary and all-round prop of our 
club, I refer to the only Skeel, was the 
recipient of an automobile, won in the King 


Bros. Co. contest, by a margin of several 


million votes. The club saw to it, tha 
once entered in the race he should com 
out ahead of the field. If ever a ma: 
earned a_ recognition from his fellows 


Skeel has and the whole club rejoices. 

Let no man who reads this forget to r: 
member to think of the 15th to 20th « 
July, prox., and to associate it with th: 
Golden Potlatch, to be held in Seattle. W. 
are to have a celebration which will mak« 
the best ever turned off by the New Orl 
ans Mardi Gras look like a four-foot hus 
band of a six-foot suffragette. If you ar 
contemplating a vacation, we invite yo 
for the good of your body and brain t 
visit Seattle at that time. 

>. M. COE, Assoc. Ed 





SPOKANE. 

On the evening of April 26, the Rotary 
Club of Spokane celebrated Ladies’ Night 
On this occasion the ladies were invited t 
attend a banquet and exhibition, there b« 
ing in attendance 285. Nearly fifty Rotari 
ans, either jobbing, manufacturing or r« 
tailing products of special interest to th: 
ladies exhibited, occupying the whole Pal: 
Garden, same being situated on the flo: 
above the Hall of the Doges in whic! 
place the banquet was held. The value « 
these exhibits, in many instances, coul 
only be expressed in four figures. It has 
been stated that no exhibition ever held 11 
Spokane was more complete in the numbe: 





Getting Orders by Mail 


} 





mail. 


Is the most fascinating thing in business. 
pectation alive every minute. You never know what the next 
mail will bring forth. 
office in the morning. Your dreams at night are of the next day's 
The fellow who does not get mail orders, doesnt know 
what the acme of business pleasure is. 
offered by the letter has more to do than anything else with | 
making Business the greatest game men play. 
and the contingent exhilaration of constant expectancy—you've || 
got to learn the fundamental principles of Scientific Letter Writ- } 
ing. There's no other way around. You can’t guess at them 
You can't wish forthem. Butif you will sign and send the at- 

tached coupon, we will at once send you a copy of Mr. Lytle's 

book—the best that has ever been written on this subject. It 

shows you so clearly that you can at once apply the principles 

it teaches to your business. 
book, and possibly the best offer of all is that we will enter your 
subscription to receive our splendid magazine, BUSINESS, every 
month for one year. 
combination is far too good to miss. 
ward with remittance to-day. 


It keeps human ex 


You can hardly wait to get down to your 


The great pussibilities 


But to get results 


The book alone is easily worth $1.50 and the 
So sign coupon and for- 


| 
| 
You can’t afford not to have this | 
Your money back if you want it. | 














The Business Man's Publishin 


sis deese ccccse 00 eee al 
City and State......... 


A. W. KNAPP, Secy., 
Co., Ltd. 
1 W. Fort Street, Detroit, Mich. 


(Member Detroit Rotary Club.) | 


Dear Sir :— | 

Herewith is $1.50 for which you may enter my name 
to receive BUSINESS for twelve months and also send 
me a copy of LETTERS THAT LAND ORDERS. 





Foreign, $2.50. Canadian, $2.00 | 
j 





age Fifty 




















THE NATIONAL ROTARIAN 


of lines represented nor more beautiful in 
the harmony of arrangement. 

On this occasion something like $500.00 
worth of prizes were distributed among the 
ladies, the majority being won in contest. 
Nearly a month previous a letter of invita- 
tion was sent to every Lady Rotarian in 
which was outlined the following contest: 
To the lady patronizing the largest number 
of Rotarians between the receipt of the let- 
ter and the evening of the banquet, would 
be awarded a first prize consisting of a 
tailor-made suit. There were thirty prizes 
ranging in value from $65.00 down, all 
awarded in their order to the ladies com- 
peting. The winner of the first prize, out 
of a membership of 220 obtained 197 points 


as demonstrated by her purchase - slips. 
Those reading this can appreciate the 
amount of enthusiasm manifested by the 


ladies competing, many having spent sev- 
eral days in their quest of merchandise. 
During the evening’s entertainment each 
Rotarian having exhibited or given a prize 
was called upon for a one-minute talk on 


the merit of the goods which he repre- 
sented. Those participating were divided 


into seven groups having been classified ac- 
cording to their line or nature of the prize 
which they had offered. Every group was 
presided over by a different toastmaster, 
who, through his wit was able to change 
what might have been a dry program, into 


an exceedingly interesting one. Many me 


bers having prizes or samples for ever) 
lady placed same in sacks. These sacks 
were distributed to every lady who at 


tended, arousing additional enthusiasm 
Did it pay? Many thanks to the Rotary 
Clubs who originated the idea. We find tl 
ladies make the best Rotarians. 
This occasion has been an epoch maker 
in the history of our club. 


A GOOD OLD ONE. 


They tell a story an old 
became very ill, and some of his neighbors 
thought it was worth while to chronicle th 
progress of the so they 
three o’clock bulletin 


ot deacon wh 


disease, issued a 


“Deacon Jones very ill, scarcely expect: 


to live.” 


“Four o’clock bulletin: Deacon Jones 
sinking rapidly.” 
“Five o’clock bulletin: Deacon Jon 
dead and gone to heaven.” 

“Then some enterprising newspaper man, 
[ suppose, who came along and did not 
think quite as highly of Deacon Jones as 
some of his friends did, took it upon hin 


self to issue a six o'clock bulletin, an ext: 


which ran like this 
“*Extra six o'clock bulletin: Great e. 
citement in Heaven! The deacon has not 


arrived yet.’ ”’ 














AY 
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supply. 
an important part of our business. 


CATALOGUES 
Booklets Posters 








We solicit your special orders for 


Designs and Engravings | 


of the better grade and quality, such as your local house may not be able to 
With our facilities no order is too large or too small. 
If you must send out of town what matters 


a few miles more or less. 


Designs and Illustrations in one or more colors for high grade 
Advertising Displays 
Souvenir Post Cards, Etc. 


Send for our Rotarian Specimen Portfolio 
Established 1889 


GATCHEL and MANNING 


Designers and Engravers 
in One or More Colors 


Sixth and Chestnut Sts., opposite old Independence Hall! 


PHILADELPHIA 





Mail orders are 
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“He profits most who serves best.” 





The only way to have a friend is to be 
ne.—Emerson. 

May 30. Don’t speak or write of it as 
“Decoration” Day—beautiful asthe thought 
may be. Refer to it as “Memorial” Day, 
which is the proper designation. 


« THE REASON WHY. 

The reason why some clubs appear more 
prominently in The National Rotarian than 
others is because their officers and associ- 
ated editors, and sometimes some of their 
members, are always on the job to see that 
we are kept posted as to what is going on 
in their “neck of the woods.” 


AMENDMENTS. 

“Any resolution to add to or amend this 
constitution (and by-laws of the National 
Association of Rotary Clubs) shall be 
mailed to the Secretary at least 60 (sixty) 
days prior to the date of the convention.” 
Sixty days prior to the convention will be 
June 5th, so that if you have any proposed 
amendments to the constitution of the Na- 
tional Association get them in at once. 


CORRECT. 
“What is the best thing to induce chest 


expansion?” 
“Medals.”—Brooklyn Life. 
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The trouble with most people who do 
kind act is that they throw all crusts on th: 
water and expect to get frosted angel-cak 
in return. 





STICK. 

“The advertiser who loses his patien 
will lose out. The masses who read advert 
tisements move slowly.”—Mail Order Jou: 
nal. 


ATTEND YOUR ROTARY CLUB. 

“Tf you don’t feel enthusiastic get up ai 
rub up against some fellow who does. R« 
charge your batteries, and do the har 
thing first; it will stimulate your nerve.” 
Jed Scarboro. 


ORIGINALITY. 

Of no use are the men who study to « 
exactly as was done before, who can nev: 
understand that today is a new day. W 
want men of original perception and orig: 
nal action, who can open their eyes wide: 
than to a nationality—namely, to conside: 
ations of benefit to the human race—ca1 
act in the interest of civilization, men 
elastic, men of moral mind, who can li\ 
in the moment and take a step forward 
Emerson. 


AN ATTRACTIVE NOTICE. 

Seattle is getting out an attractive and dig 
nified four-page folder each week. TI 
front page gives the meeting notice. Th: 
two inside pages are devoted to items of i 
terest to club members. The back page i 
large enough for a good-sized advertis« 
ment from a different one of the members 
each week. Among the items of club new: 
is the announcement of the “Ladies Rotar: 
Guide,” a handsome book which Mrs. an: 
Miss Rotary take with them when they g 
to the stores to trade, and thereby get 
“that personal attention and courtesy whic! 
every shopper likes. The book works bot! 
ways. It brings the shopper to the retaile: 
and it brings the retailer’s attention to th 
shopper.” 


Don't forget 

U are to meet 
Leven hundred 
Uther Rotarians 
The 6th of August 
Harris Says SO. 
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NEWS NOTES. 


Rotary meetings beget acquaintanceship. 
Acquaintanceship leads to friendship. 
Friendships lead to confidence. 
Confidence results in business 


A. Schlueter, director of the Oakland 
Rotary Club, has been visiting in Chicago. 


O. C. Ingalls, secretary of the Columbus 
(Ohio) Rotary Club, was a recent visitor 
at headquarters. He is also president of 
the Delta Chi Fraternity, and is doing 
some aggressive Organizing work for the 
iraternity. 


A. L. Richardson, chairman of the Ways 
and Means Committee of the Rotary Club 
of New York, honored Chicago with a 
visit recently. He is one of the live wires 
of his club. 


W. H. Reid, of the Tacoma Rotary Club, 
flitted through Chicago the other day and 
said he would stop on his way back. 


Mack Olsen, president of the Des Moines 
Rotary Club, jumped into Chicago last 
month and picked up a couple of hundred 
thousand dollars for a new garbage reduc- 
tion plant in Des Moines. 


Chas. F. Schwager, of the Omaha Ro- 
tary Club, was a recent visitor at National 
headquarters. 

D. L. Cady, former treasurer of the Ro- 
tary Club of New York, is on an extensive 
trip from the Atlantic to the Pacific Coast 


in the interests of his alma mater, Uni- 
versity of Vermont. 
Springfield, Mass., has been organized 


through the efforts of J. E. Fitzwilson, 
second vice president of the National As- 


sociation. The officers are: C. P. Thomp- 
son, C. P. Thompson Co., 115 State Street; 
secretary, E. B. Calef, Royal Typewriter 


Co., 214 Myrick Bldg. 


Director Glenn C. Mead and 
soyd, of Phila 


National 
Local Director Weston C. 
delphia Rotary are to be guests of the 
newly organized Rotary Club of Wash- 
ington, D. C., on the evening of June 7th. 


E. J. Filiatrault, president Duluth Rotary 
Club, has been elected a National Director, 
vice C. W. Hill, resigned. 


Jacksonville and Syracuse Rotary Clubs 
have recently been elected to membership 
in the National Association. 


Mr. B. E. Pfeiffer, of Buffalo, addressed 
the Rotary Club of Syracuse at their or- 
ganization dinner. 


Rotary Clubs have recently been organ- 
ized in Toledo, Ohio, Washington, D. C., 
and Springfield, Mass. 


OFFICIAL DIRECTORY 


NATIONAL ASSOCIATION OF 
ROTARY CLUBS OF AMERICA. 


Headquarters. 

911 First National Bank Bldg., Chi- 
cago. 

Officers. 
1911-1912. 

President—Paul P. Harris, 
Dearborn St., Chicago. 

First Vice-President—R. R. Denny, 
911 Western Ave., Seattle, Wash. 

Second Vice-President—J. E. Fitzwil 
son, 294 Washington St., Boston, 
Mass. 

Treasurer—Mac Martin, 1020 Security 
Bank Bldg., Minneapolis, Minn. 

Sergeant-at-Arms — Werner Hencke, 
2335 S. Grand Ave., St. Louis, Mo. 

Secretary—Chesley R. Perry, 911 First 
National Bank Bldg., Chicago. 

Directors. 
1910-1912. 

EK. J. Filiatrault, care Mutual Auto 
Company, 313 West First St., Du 
luth, Minn. 

A. R. Stafford, 
St. Louis, Mo. 

L. Q. Swetland, care Perkins Hotel, 
Portland, Ore. 

1910-1913. 

Wm. J. Bovard, 911 Hennen 
New Orleans, La. 

Lee B. Mettler, 1320 Main St., Kansas 
City, Mo. 

F. L. Thresher, Globe Bldg., Minne- 
apolis, Minn. 

1911-1914. 

Eugene G. MacCan, 18 East 46th St., 
New York, N. Y. 

Glenn C. Mead, 818 Real Estate Trust 
Bldg., Philadelphia, Pa. 

Wm. G. Stearns, 301-302 Chamber of 
Commerce Bldg., Tacoma, Wash. 


CHAIRMEN OF COMMITTEES 
FOR 1911-1912. 
Trade Relations, Inter-City. 
J. E. Pinkham, Chairman, 909 White 
Bldg., Seattle, Wash. 
Trade Relations, Local. 


Geo. .H. Eberhard, Chairman, 360 Fre- 
mont St., San Francisco, Cal. 


iz7 N. 


2719 Franklin Ave., 


Bldg., 
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Public Affairs, National. 
Chas. W. Rutledge, Chairman, 924 
Wainwright Bldg., St. Louis, Mo. 
Public Affairs, Local. 


Francis M. Carroll, Chairman, 
Kimball Bldg., Boston, Mass. 


Entertainments, Local. 
B. F. Collins, Chairman, 212 Sixth St., 
N., Minneapolis, Minn. 


917 


Model Constitution and By-Laws and 
Revision of National Constitution 
and By-Laws. 
K. L. Skeel, Chairman, 1009 
Bidg., Seattle, Wash. 
Extension Work on the Continent of 
Europe and the British Isles. 


Harvey C. Wheeler, Chairman, 620 
Atlantic Ave., Boston, Mass. 


Alaska 


Extension Work, Pacific and Trans- 
Pacific. 


Chas. M. Elliott, Chairman, 142 Town- 
send St., San Francisco, Cal. 





AFFILIATED ROTARY CLUBS. 


Each Rotary Club extends a cordial 
invitation to all visiting Rotarians to 
attend its meetings and to call upon 
its officers and members. 


BOSTON. 


President — FRANCIS M. CARROLL, 
Lawyer, 917 Kimball Bldg. Phone Fort 


Hill 943. 
Vice-President—ROBERT H. CLARK, 
Supt. John Hancock Mutual Life Ins. 


- 


5081. 

Secretary—J. E. FITZWILSON, N. E. A. 
Southern Ry. Co., 838 Old South Bldg. 
Phone Main 1730. 

Headquarters at office of the Secretary. 

Luncheons held every Wednesday at 1 p. m.,, 
Louis’ Cafe, Fayette Court. Monthly 
meetings held on second Monday of each 
month at 6:00 P. M., Hotel Nottingham. 


BUFFALO. 


President—THOMAS H. NOONAN, At- 
torney, 734 Ellicott Square. Phones 
Fron. 420, Sen. 1211. 

Vice-President—G. BARRETT RICH, JR., 
Federal Telegraph & Telephone Co., 332 
Ellicott St. 

Secretary—HERBERT L. HART, Ameri- 
can Surety Company, 701 White Bldg. 
Meetings are held on every Thursdav at 

12:30 p. m. at Hotel Statler. 


Co., John Hancock Bldg. Phone Main 
| 
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CHICAGO. 


President—W. S. MILLER, V.-Pres. Bush 
& Gertz Piano Co., 800 N. Clark St. 
Phone North 1610. 

Vice-President—DONALD M. CARTER, 
Patent Attorney, 1410 Marquette Bldg. 
Phone Cent. 1651. 

Secretary — HORACE W. DAVISON, 
Treas, Am. Plate Enamel Co., 910 Ist 
Nat'l. Bank Bldg. Phone, Randolph 608. 

Club Headquarters and Secretary’s Office, 
910 First Nat’l Bank Bldg. Phone Rand. 
608. Club dinners 2nd and 4th Thurs- 
days, 6:30 p. m., at various places. Lunch- 
eon every Tuesday, 12:30 to 1:30 p. m., 
at Fqeene 9 Restaurant, 175 W. Madi- 
son St. 


CINCINNATI. 


President—FRANK J. ZUMSTEIN, V.- 
Pres. Zumstein Taxicab Co., 12 E. 6th 
St. Phone Canal 2051. 

First Vice-President—FRANK G. CURRY, 
Pres.-Treas. Curry Woodenware Co., 22 
E. 2nd St. Phone Main 4350. 

Second Vice-President — JOHN W. 
FLACH, the Flach Bros. Grocery Co., 
2nd and Vine Sts. Phones Main 415-416. 

Secretary — CHAS. B. WILBERDING, 
Tailor, 206 Neave Bldg. Phone Main 


3922. 
Meetings held at McAlpin’s, 4th Ave., 
West, every Thursday for noon-day 


luncheon at 12:30 P. M. 


CLEVELAND. 

President—J. J. WEMPLE, Ohio Sash & 
Door Co., 703-821 Canal Rd. Phones 
Central 91; Main 1382. 

Vice-President—H. T. BEIDLER, National 
Screw & Tack Co., Stanton Ave. and 
C. & P. Ry. Phones, Princeton 775; 
East 404. 

Secretary—WM. DOWNIE, Painting and 
Decorating, 1018 Prosnect Ave. Phones 
Main 1180 L., Cent. 5768 W. 

Meetings held 2nd Monday of month at 6 
p. m. at various places. 


COLUMBUS (Ohio.) 


President—RALPH E. WESTFALL, At- 
torney, 1105 Columbus Savings and 
Trust Bldg. 

Secretary—OSMER C, INGALLS, United 
Coal & Supply Co., 509 New Ist Nat'l. 
Bank Bldg. 

Luncheons at 12 m. first and third Thurs- 
days of each month. 


DALLAS (Texas). 
President—M. E. MARTIN, Hobson Elec- 
tric Co. 
Vice-President—LEWIN PLUNKETT, C. 
F. Blanke Tea & Coffee Co. 
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Secretary—FRED E. JOHNSON, 1804 

Jackson Street, Printing. 
DAVENPORT (Iowa). 

President—W. H. HARRISON, Snider, 


Harrison & Hynes, Fire Insurance, 201 
Putnam Bldg. 

Vice-President—V. E. HAYWARD, 
ager, Davenport Ladder Co. 


Secretary—F RANK W. SKINNER, 


Man- 


Mitchell Advertising Agency, 41 First 
National Bank Bldg. 
Meetings, Monday of each week at 12 M. 
at the New Kimball. 
DENVER. 


President—J ESSE M. WHEELOCK, Gen. 
Agt. Northwestern Mutual Life Ins. Co., 
Ist Nat’l. Bank Bldg. 

First Vice-President—CHAS. W. FRANK- 
LIN, Attorney, Franklin & Tedrow, 834 
Equitable Bldg. 

Second Vice-President—JOHN L. HUNT- 
ER, Advertising Mgr. A. T. Lewis & 
Sons Dry Goods Co., 16th & Stout Sts. 

Secretary—J. H. HINE, Hine Desk & 
Co., Chamber of Commerce Bldg. Phone, 
Main 8134. 


DES MOINES. 


President—MACK OLSEN, Real Estate, 
Stocks, etc., 254 K. P. Blk. Phone Wal- 
nut 1625. 

Vice-President—HARRY H. STIPP, Law- 
{se 402 Youngerman. Phone Walnut 
1751. 

Secretary—O. R. McDONALD, Advertis- 


ing Agency, 322 Flynn Bldg. Phone 
Walnut 5805. 

DETROIT. 
President —C. E. KNIGHT, Gen. Mgr. 


Michigan Drug Co., 26-36 Congress St. 
E. Phone Main 6110. 

First Vice-President— FRED J. ROBIN- 
SON, Lumber, 16th and Warren Ave. W. 
Phones Walnut 426, City 427. 

Second Vice-President—W. T. 
American Ex. Co., 18 Campus 
Phone Main 6121. 

Secretary—D. H. BOWER, Car Advertis- 
ing, 83 W. Fort St. Phones Main 5022, 
City 5022. 

Club Headquarters maintained at office of 
Secretary. Luncheon every Wednesday 
at Hotel Griswold at 12:30, except 2nd 
Wednesday in month for dinner at 6 
o'clock. 


GREGORY, 
Martius 


DULUTH (Minn.) 


President—E. J. FILIATRAULT, Mutual 
Auto Co., 313 West First St. Phones, 
Melrose 694, Grand 694, 

Vice-President — M. A, THOMSON — 
Thomson & Stewart, 226 West Michigan 
St. Phones, Melrose 657, Grand 657. 


Secretary—A. A. MICHAUD, Stephenson 
Insurance Agency, Wolvin Bldg. Phones 
Melrose 2406, Grand 406. 

Club headquarters maintained at office ol 
Secretary Dinner every Monday at 
Elk’s Club at 6:15, except every 
Monday in month for luncheon at 12:30 


HARRISBURG. 


President—J. R. KINSLOE, Mgr. Wm. L. 
Sear & Co., Brokers, 17 N. Market 
Square. Phones Bell 1066, Union 709. 

Vice-President—E. J. LEWIS, Shoes, 226 
Market St. Phones Bell 1706, Union 205. 

Secretary—F. J. DREHER, Life Insurance, 
401 Telegraph Bldg. Phone Bell 2674. 

Meetings held on Ist and 3rd Tuesdays of 
month at various places. 


HARTFORD. 


President—FRANK P. FURLONG, Cash- 
ier Hartford National Bank. 

Vice-President — CLARENCE M. RUSK, 
Travelers’ Insurance Cu., 686 Main St. 

Secretary—PHILIP E. CURTISS, Mfrs 
Assns. of Connecticut, 803 Main St. 

Meetings held 2nd Wednesday of each 
month. 


JACKSONVILLE (Fia.) 


SEC ond 


President—GEQO, W. CLARK, Clark Bldg 

first Vice-President—H. B. MINIUM, 
310 W. Bay St. 

Second Vice President DAVID H 1 1G, 


ldy. 
LEONARD, 405 Bis 


Dyal-Upehurch 
Secretary—GEQ, 

bee Bldg, 
Club headquarters, 202 Clark Bldg 


KANSAS CITY. 


President — RUSSELL F. GREINER, V.- 
Pres. Union Bank Note Co., 10th and 
Central Sts. Both Phones Main 418. 

Vice-President—BURTON PIERCE, Talk- 
ing Machines, 1013 Walnut St. Both 
Phones Main 921. 

Secretary—OTTO WITTMANN, Pres. K. 
C. Auto Supply Co., 1504 Grand Ave. 
Phones Grand or Main 318]. 


) 
B 


Luncheons every Thursday from 12:30 
to 2 p. m. 

LINCOLN. 

President — F. C. PHILLIPS, Plumbing 
and Heating, 1421 P St. Phones Auto. 
1666, Bell 762. 

First Vice-President — A. H. ARM- 
STRONG, Clothing, 1221 O St. Phones 


Auto. 6289, Bell 3289. 
Second Vice-President —F. W. BROWN, 
SR., Lumber, 700 O St. Phones Auto. 


1568, Bell 568. 

Secretary —C. V. HIGBY, Cleaning and 
Dyeing, 1322 N St. Phones Auto. 1292, 
Bell 147. 

Meetings 


Hotel. 


every Monday noon at Lincoln 
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LOS ANGELES. 


President—WALTON J. WOOD, 
ney-at-Law, 408 Bullard Block. 
Home A1228; Main 1228. 

Vice-President—ROGER M. 
Citizens’ Trust & Savings 
Dept., Bradbury Bldg, 

Secretary—WILL STEPHENS, Fire In- 
surance, 314 Security Bldg. Phones Home 
F. 5543, Main 1364. 

Club Headquarters at Secretary's office. 
Club meets every Friday for luncheon. 


Attor- 
Phones, 


ANDREWS, 
Bank, Trust 


MINNEAPOLIS. 
President—JAS. F. SHERIDAN, Green- 
DeLaittre Co., 500 N. Third St. “Tele- 
phone Main 1851. 
Ist Vice-President—W. C. HELM, Flour, 


430 Security Bk. Bldg. Phones, N. W. 
Main 4470; T. S. Center 1430. 

2nd Vice-President—WM. P. BURNS, Or- 
namental Iron and Bronze, 2700 27th 
Ave. South. Phones, N. W. South 1945; 
T. S. Calhoun 2338. 

Secretary—GEO, L. LANG, Security Bank 
Bldg. Main 774. 

Club Headquarters at office of Secretary. 
Meetings held every Friday at 12:30 
p. m, at Hotel Radisson. 


NEW ORLEANS. 


President—W. W. VAN METER, Builder, 
Contractors’ and Dealers’ Exchange. 
Phone Main 2670. 

Vice-President — DR. J. F. OECHSNER, 
Physician, 621 Macheca Bldg. 

Secretary — WM. J. BOVARD, Insurance, 
902 Hennen Bldg. Phone Main 633. 

Club Headquarters at office of President. 
Meetings held 2nd Tuesday of month at 
6 p. m. for dinner and 4th Tuesday at 
8 p. m. at the office or establishment of 
one of its members. 


NEW YORK. 

President—V. CLEMENT JENKINS, Jen- 
kins Linen Co., 13 E. 22d St. Telephone 
Stuyvesant 534. 

Vice-President— JAMES D. KENYON, 
The Sheldon School, 200 Fifth Ave. Tele- 
phone Gramercy 3175. 

Secretary—EUGENE G. MacCAN, Florist, 
18 East 46th St. Telephone Gramercy 
274. 

Meetings held on 2nd Thursday of month. 


OAKLAND (Calif.) 


President—ROBERT ROBERTSON, Cape 
Ann Bakery, 575 Twelfth St. Phones 
Oakland 128, Home A-1280. 

Vice-President—D. E. PERKINS,  Bur- 
roughs Adding Machine, 460 Thirteenth 
St. Phones Oak. 7525, Home A-5485. 

Secretary—D. L. ARONSON, Mgr. Cahn, 
Nickelsburg & Co., Shoe Mfg., 1126 
Brush St. 
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Club Office, 414 Security Bank Bldg. Phon: 
Oakland 7651. Meetings every Thurs 
day at 12:30, 


OKLAHOMA CITY. 


President—G. W. CURTIS, Oklahoma 
City Mill & Elevator Company. 

Vice-President— B. Z. HUTCHINSON, 
Plumber, 130 N. California St. 

Secretary —EUGENE WHITTINGTON, 
Fire Insurance, 500 Insurance Bldg. 


PHILADELPHIA. 
President GLENN C. MEAD, Assistant 
City Solicitor, 818 Real Estate Trust 
Bldg. Phone Bell, Spruce 2948. 


Vice-President—E. J. BERLET, Maxwell 


& Berlet, Jewelers, S. E. Cor. 16th and 
Walnut Sts. Phone Bell, Locust 2000. 
Secretary—CHARLES A. TYLER, Mer 


3artlett Tours Co., Tourist Agents, 200 
South 13th Street. Phone, Bell, Wal 
nut 2491. 

Regular luncheons at the Bingham Hotel 
on Wednesdays, 12:30 to 1:30 p. m. Club 


headquarters, 200 South 13th Street. 


PITTSBURG. 


President—DAVID C. FARRAR, Presi- 
dent, The Farrar Advertising Co., Dia- 
mond Nat'l. Bank Bldg. Phone Court 
867. 

First Vice-President—D. J. BROWN, 213 
Water St. 

Second Vice-President—OSCAR T. TAY- 
LOR, Attorney and Counsellor at Law, 
414 Park Bldg. 

Secretary—JAMES McCLURE, Little & 
McClure, Fire Insurance, Comimonwealt! 
Bldg. Telephone Court 69. 

Club luncheons held every Wednesday at 
Fort Pitt Hotel. 


PORTLAND. 


President—F. C. RIGGS, 23rd and Wash- 
ington St. Telephone Main 4542. 

Vice-President—C. V. COOPER, 813 
Chamber of Commerce. Telephone Main 
4809. 

Secretary—OLIVER G. WALKER, Tim 
ber and Timber Lands, 518 Yeon Bldg. 
Phones A. 1723, Main 5718, 

Weekly luncheons held every Tuesday at 
12:30 p. m. 


PROVIDENCE. 


President —J. B. LEEMAN—Browning, 
King & Co., 212 Westminster St. Phone 
U-1285. 

Vice-President —-E. R. DAVENPORT, 
Electricity, 170 Westminster St. Phone 

-741. 

Secretary—E. L. MORRIS—Office Furni- 
ture, 48 Weybosset St. Phone U-1214 

Daily and Wednesday luncheons at Perkins 
Restaurant. 
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ROCHESTER. 

Pr sident—JAMES E. KELSO, President 
Kelso Laundry Co., 497-499 State St. 
Telephone 899. f 

Vice-President—EDMUND L. ALLING, 
Gillis Baird Motor Car Co., 96 Clinton 
Ave., South. Telephone 1912. 

Secretary—SETH C. CARPENTER, 
Travelers’ Insurance Co., 508-521 Granite 
Bldg. Telephone 1652. 

Club luncheons every Tuesday, 
1:30 P. M., at Hotel Rochester. 


SALT LAKE CITY. 


President—C. A. QUIGLEY, Wagons, Au- 
tomobiles, etc., 157 South State St. 

Vice-President — B. F. REDMAN, Trans- 
portation and Storage, 117 So. West 
Temple. 

Secretary—SAMUEL R. NEEL, Mng. Stk. 
Broker, 1004 Newhouse Bldg. 

Meetings held Ist Tuesday of month. Club 
luncheons every Tuesday of month ex- 
cept Ist Tuesday. 


SAN DIEGO (Calif.) 
President—CARL H. HEILBRON, 
tric Wiring and Fixtures. 
Vice-President—ROSCOE HAZARD, 
Hardware. 
Secretary—CHARLES K. VOORHEES, 
Grading and Excavating, 304 American 
National Bank Bldg. 


Meetings of the club are held on Thursday 
of ‘each week at 12:10 p. m. 


SAN FRANCISCO. 


President—M. LOUIS WOOLEY, 
Bros. Mfg. Co., 444 Market St. 
Kearny 2200. 

Vice-President — CHAS. M. ELLIOT, 
Seymour & Elliot, 142 Townsend St. 
Phone Kearny 2353, J 2773. 

Secretary—R. R. ROGERS, Mfg. Chemist, 
527 Commercial St. Phones Kearney 
150, C. 1505. 

Club Headquarters at 803 Humboldt Bank 
Bldg. Weekly luncheons from 12:30 to 
1:30 p. m. 


ST. JOSEPH (Mo.) 


President — W. P. TRACY, American 
Printing Co., 8th and Charles St. Phone 
Bell 577, 

Vice-President—CLAUDE MADISON, 302 
S. Fifth St. Phone Bell 520. 

Secretary—W. S. ALDRICH, Eckel & Ald- 
rich, Architects, 1105 Corby-Forsee Bldg. 
Phone, Bell 62. 

Meetings of the club are held on the sec- 
ond and fourth Tuesdays of every month. 


ST. LOUIS. 


President—J. O. CHENOWETH, Cleaning 
and Dyeing, 1416 Washington Ave. 
Phones Main 528-29-30, Central 1540-41. 


12:30 to 


Elec- 


Peet 
Phone 


First Vice-President —W. F. STEWART, 
Pittsburg Water Heater Co., 1405 Olive 
St. Phones Main 2458, Central 5457. 

Second Vice-President — W. N. CHAND 
LER, Cleaner Mfg. Co., 2842 Olive St. 
Phones Bomont 42, Central 4636. 


Secretary—-A. D. GRANT, Pres. Grant 
Orvis Brokerage Co., 202 Common- 


wealth Trust Bldg. 

Club luncheons every Thursday at 
except Ist Thursday of month at 
p. m. 


12:30, 
6:30 


ST. PAUL. 


President— WM. H. OPPENHEIMER, 
Lawyer, 1415 Pioneer Bldg. Phone Cedar 
822. 

Vice-President—CLARENCE C. GRAY, 
Hay and Grain Commission, 116 East 
Third St. Phones Cedar 1590, Tri-State 
752. 

Secretary —J. W. 
Newspaper Advertising, 
Bldg. Phone Cedar 5102. 

Club Headquarters at Ryan Hotel. Regu 
lar meetings at Ryan Hotel every Mon- 
day at 12:15 except the last Monday in 
month, when meeting is 6:15. 


SEATTLE. 


SHORROCK, Account- 
Phones Main 2061, 


G. CURTISS, Country 
202. Dispatch 


President—E. G. 
ant, Central Bldg. 
Ind. L 3177. 


Vice-President—G. K. BETTS, Washing- 


ton Trust Co., Kinnear Apartments. 
Phones Main 546, Ind. 3553. 
Secretary—E. L. SKEEL, Attorney, 1009 


Alaska Bldg. Phones, Main 6511; Ind 
1043. 
Club Headquarters at office of Secretary. 


Meetings held at the Arctic Club every 
Wednesday at 12:30 p. m. 


SPOKANE. 


President—A. F. ROGERS, Paper, Haver- 
male ~¢. Phone Main 3796. 
First Vice-President — LAWRENCE 


JACK, Lawyer, 610 Hyde Bldg. Main 
3008. 
Second Vice-President—A. A. KRAFT, 


ey & Saddlery, 517 Washington St. 

M. 512. 

Secretary—L. F. ALLEN, 
and Sales Promotion, 425 
Phone Main 107. 


Salesmanship 
Eagle Bldg. 


Meetings held every Thursday at 12:15 
p. m. 
SUPERIOR (Wis.) 
President—B. J. CULBERTSON, Culbert- 
son Fruit Co. 
Vice-President—GEORGE YALF, Laun 


dry, Brown Yale Co. 
Secretary—CLARENCE HARTLEY, Law- 
yer, First National Bank Bldg. 
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TACOMA. 


President—W. C. MORROW, Attorney, 
Bank of California Bldg. Phone Main 
340. 

Vice-President —R. H. CLARKE, Mfr. 
osere and Sash, Tide Flats. Phone Main 
25. 

Secretary—WM. G. STEARNS, Real Es- 
tate, 301-2 Chamber of Commerce Bldg. 
Phone Main 543. 

Club Headquarters at office of Secretary. 
Regular weekly luncheon at Tacoma Ho- 
tel every Thursday at 12:30 p. m. 


WICHITA. 


President — HARRY W. STANLEY, Life 
Insurance, 505 Sedgwick Block. Phone 
Douglas 1471. 

Vice-President—M. E. GARRISON, Pres. 
Hauser-Garrison Dry Goods Co., 117 E. 
Douglas. Phone Market 1440. 


Secretary—GEORGE H. PUTNAM, Care 
The Hart-Paar Threshing Machine Co. 

Meetings of Club held every Monday « 
month except months of July and Au 
gust, at the Kansas Club at 6:30 p. m, 
and luncheons at either Hamilton Hote! 
or the M. Y. C. A. at 12:30 p. m. 


WINNIPEG (Man.) 


President—W. J. CLUBB, Cigars and To- 
bacco, 224 Portage Ave. Phone, Main 
2810. 

Vice-President—L. J. RUMFORD, Rum- 
ford Sanitary Laundry, corner Welling 
ton and Home. Phone, Garry 400. 


Secretary—C. J. CAMPBELL, Southam 
Limited, Tags, Tickets and Labels, 231 
Hargrave. P. O. Box 2046. Phone, 
Garry 2958. 





ROTARY CLUBS IN THE UNITED STATES AND 
CANADA NOT YET AFFILIATED IN 
THE ASSOCIATION 


BALTIMORE (Md.) 
Secretary—A. EUGENE BLAIR, Conti- 
nental Bldg. 


NEWARK (N. J.) 
Secretary—C. L. JOHNSON, 81 
Street. 


Markct 


OMAHA (Neb.) 
Secretary—GEORGE DUNCAN, 110 Bee 
Building. 
PUEBLO (Colo.). 


Secretary—B. F. SCRIBNER, President 
The Arkansas Valley Commercial Asso- 
ciation, 


SYRACUSE (N. Y.) 
Secretary—CHAS. H. HOWE, 201 S? Sa 
lina St. 

TOLEDO (Ohio.) 
Secretary—HERBERT H. STALKER, 228 
Nasby Bldg. 

VANCOUVER (Canada.) 


Secretary—L. F. LAWSON, 1027 Gran- 
ville Street. 


WORCESTER (Mass.). 


Secretary—C. H. STODDARD, 120 Com- 
mercial Street. 





ROTARY CLUBS IN GREAT BRITAIN AND IRELAND 


BELFAST (lIreland.) 
Secretary—HUGH BOYD, 72 High St. 


DUBLIN (Ireland.) 
Secretary—WILLIAM A. McCONNELL, 


GLASGOW (Scotland.) 
gems ys Bae Stuart Morrow, 100 Both- 
we t. 
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LONDON (England.) 


Secretary—E. SAYER SMITH, 49 Great 
Sutton Street, E. C. 


MANCHESTER (England.) 


Secretary—JOHN SIBSON, 44 Brazennose 
Street. 





ROTARY | 
CONVENTION 


DULUTH 


AUG. 6, 7, 8,9 
EVERYBODY 
IS jo 











You Talk to Thousands of Business Men When You Advertise in 
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If you have a message for business men, for Rotarians everywhere, 
try a six months contract with 


The National Rotarian 








Washington Crisps 


First in Quality 
First in Quantity 
First on the Breakfast Table 





A Get 
50% Your 
Larger Money’s 
Package Worth 














Best Toasted Corn Flakes 
Big Quality Package 10c. 


United Cereal Mulls, Limited 


Quincy, III. CHICAGO Buffalo N. Y. 








